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Abstract. The study of the impact of infrastructure on the development of the regional market of tourist services
is an urgent issue of modern economic research since the effectiveness of tourism development, the level of use of
the natural and cultural-historical potential of the region is largely determined by the capabilities of modern tourist
infrastructure. The purpose of the paper is to assess the existing infrastructure of the tourist services market in
the Transcarpathian region, identify problems in the infrastructure support of tourism, and determine the level of
influence of infrastructure on the development of tourism in the region. General scientific research methods allowed
achieving the purpose of the paper, including analysis, comparison, and generalisation. The paper considers the
essence and factors of influence of the regional tourist services market infrastructure on its development. The study
and assessment of the state of tourist infrastructure development were carried out based on the generalisation of
statistical data and calculation of individual indicators that take into account the level of infrastructure elements’
development: accommodation infrastructure, public catering, leisure and entertainment, transport, municipal,
environmental, border infrastructure, health and safety infrastructure. A comparative analysis of indicators of
the level of infrastructure development of the regional tourist services market with the average indicators of the
regions of Ukraine is carried out and the rank (place) among similar values of indicators of the regions of Ukraine is
determined. Based on the generalisation of the obtained data, a number of interrelated and interdependent problems
of infrastructure development of the tourist services market in the Transcarpathian region are identified. Practical
significance consists in identifying the main problems of infrastructure support for the tourist services market for
their priority solution

Keywords: tourist infrastructure, service market, accommodation infrastructure, infrastructure assessment,
infrastructure assessment indicators

The Problem Statement

The development of the regional market of tourist services
is closely related to the tourist resources and tourist infra-
structure available in the region, which either acts as a
factor that discovers the resource potential and is the basis
for market development or hinders the development of the
tourist and recreational sphere. In Ukraine, many national
and regional programmes and/or development strategies
define the tourism and recreation sector as one of the most
important priorities since it has a positive impact on the
state of the economy, contributes to employment growth,
investment inflows, and solving a number of other problems.
Therewith, tourism covers many sectors of the economy
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and is a complex system of intersectoral interaction, which
requires a comprehensive approach to solving the problems
of its development.

Most regions of Ukraine are characterised by infra-
structure problems in the tourist and recreational sphere,
which is the main reason for the decline in the compet-
itiveness of the Ukrainian tourist product in the tourist
services market. This is conditioned upon local, regional,
and national characteristics: the specific features of tour-
ist resources that determine the complexity and capital
intensity of infrastructure, the scale of tourist activities at
the appropriate territorial level, the effectiveness of public
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administration and spatial planning, the fragmentation of
the target market, the level of attracting investment, the
presence of competitive advantages, profitability and pay-
back period of infrastructure facilities. It should also be
considered that the long-term growth of the regional market
of tourist services can occur only if the infrastructure of the
regional tourism market and the regional tourism product
constantly correspond to the needs of the target market seg-
ments, their adaptation to the impact of globalisation and
competition processes, is based on the partnership between
the public and private sectors. The problems associated with
tourism infrastructure development are particularly notice-
able in rural and mountainous regions, in many cases due to
the incompatibility of public administration and regulatory
objectives and the interests of the private sector. In the cur-
rent conditions of increased competition in the tourism
market, it is worth paying more attention to the study of
the possibilities of using tourist resources in the region, in
particular, based on the development of appropriate infra-
structure, assessment of the impact of other sectors of the
economy on the tourist services market, the development of
public-private partnership and measures related to the conser-
vation of nature and local cultural and historical heritage.
In this regard, it becomes relevant to conduct a quan-
titative and qualitative assessment of the tourist infra-
structure of the region, compare it with other regions com-
peting within the sub-regional market of tourist services,
develop areas for the development and improvement of the
infrastructure of the regional tourist services market.

Analysis of Recent Research and Publications

Today, there are many Ukrainian and foreign authors,
including Ch. Cooper [1], K.V. Kryveha [2], M. Rohoza [3],
M.V. Vynohradova, PI. Soldatov [4], A.V. Kuzyshyn [5],
V.B. Butorina, [6], S. Jovanovi¢ and I. Ili¢ [7], N.V. Boshota,
V.V. Papp [8], M. Petrova [9], H.O. Horina [10], as well as
other researchers, who have already paid attention to the
study of the infrastructure of the tourist services market,
studying its composition, structure, development factors,
and determining territorial features.

For example, A.V. Velychkina [11], R. Dapkus,
K. Dapkute [12]; V.V. Druzhinina, O.M. Zalunina [13],
M. Petrova [9] investigated the impact of infrastructure on
the development of tourism, and also assessed the state of
the tourist services market infrastructure based on various
methodological approaches. V.F. Arkhipova, A.S. Levizov [14],
S.A. Boholiubova, D.E. Vasylykha [15], B. Seetanah [16] inves-
tigated the rational territorial-spatial planning of tourism
and the improvement of the management system at the local,
regional, and national levels, identified the basic factors
that determine the nature of the development of tourist
infrastructure in the regions.

Purpose of the Study

The purpose of the paper is to comprehensively assess the
infrastructure of the tourist services market in the region
and develop areas for its development and improvement.

Research Results

The infrastructure of the regional tourist services market
unites diverse industries and activities of both material
production and services. The interpretation of the essence
of the tourist services market infrastructure is dominated
by three main approaches: 1) theoretical and economic, as
a special sphere of labour application; 2) structural, as a set
of material objects; 3) functional, as a set of certain func-
tions and/or types of economic activity.

In the first approach, infrastructure is defined as a set
of industries that provide general conditions for social rep-
roduction. According to the second approach, the infra-
structure of the tourist services market is understood as
“a set of material objects that are carriers of various mate-
rial and non-material properties that ensure the maxi-
mum possible quantitative and qualitative implementation
of tourist goals under certain spatial and temporal param-
eters (in a particular place and at a particular time)” [17].
The third approach involves considering infrastructure as
a special set of elements (institutions, enterprises, organi-
sations, systems) that perform organisational, production,
social, and other functions to regulate, ensure the normal
and uninterrupted functioning of the tourist services market,
and the interaction of its subjects regarding the purchase,
sale, and consumption of a tourist product.

Summarising the above approaches, the composi-
tion of the regional market infrastructure of tourist services
can be defined as a set of enterprises that create conditions
and directly take part in meeting the needs of tourists:
production infrastructure (transport and logistics, utilities,
material and technical support, construction, energetics, pro-
duction of souvenirs and handicrafts, manufacturing of
tourism and sports products, information and communi-
cation sphere, etc.) and infrastructure of the service sector
(hotel management, public catering, cultural and entertain-
ment sphere, recreational sphere, health, sports, education
and science, etc.), as well as institutions, enterprises, organi-
sations that ensure functioning of the market infrastruc-
ture (institutional organisations, financial and credit sphere,
trade, exchange activity, innovation sphere, marketing and
advertising, employment, etc.).

As part of the regional tourist services market infra-
structure, one can also distinguish individual objects that
indicate the involvement of entities responsible for their
creation or maintenance. Commercial structures, such as
hotels or restaurants, create and operate social infra-
structure facilities to serve their customers (tourists). State
bodies (local self-government bodies and state structures)
develop social infrastructure not only to serve tourists but,
first of all, to create conditions for the development of soci-
ety (including tourists) and the economy (in particular,
economic entities in the field of tourism). Such objects
of industrial infrastructure are buildings, structures, and
engineering objects, transmitting devices and networks,
the infrastructure of the service sector - residential buil-
dings, hotels, social facilities, cultural and household
facilities.
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Different approaches to the interpretation of the
essence of the regional tourist services market infrastruc-
ture have led to the use of different methods of its assess-
ment. Based on the generalisation of scientific literature [10;
11; 13; 16; 18], there are three approaches to assessing the
development of tourist infrastructure:

— the first approach - the development of infrastruc-
ture in the regional tourist services market is evaluated
through a set of its elements, namely quantitative indica-
tors of infrastructure facilities and relative indicators (rel-
ative to the area of the region or the number of population).
Assessment methods related to this approach are based on
a system of statistical indicators and allow conducting a
comprehensive economic and geographical study of infra-
structure development in the territorial context, as well as
identifying gaps in infrastructure support;

- the second approach is based on the use of indexes
that reflect the state of infrastructure in relation to the base
region (territory or country) or a certain regulatory value.
The methods related to this approach reflect well the pro-
portions in the infrastructure development of the region
but do not reflect the level of importance of the development
of its elements;

— the third approach is based on the construction of
comprehensive models of infrastructure facilities that ensure
the provision of a certain amount of services, that is, they
reflect the ability of the region to receive the appropriate
number of tourists over a certain period. Such models con-
tain structural, functional, and spatial-territorial compo-
nents. However, they also have a number of disadvantages
since they do not quite clearly define the significance of an
individual object within each group of infrastructure ele-
ments. Using the above approaches, the authors will assess
the state of the tourist services market infrastructure in the
Transcarpathian region.

The Transcarpathian region has an extremely favour-
able transport and geographical position, which, together
with a considerable recreational, natural, historical, and
socio-cultural potential, allowed forming a tourist complex
of national and international importance. The determining

factor in the development of tourism in the region is infra-
structure, which is one of the most important structural
components of the regional market of tourist services. It is
the availability of infrastructure that determines the great
popularity of such main types of tourism in Transcarpathia
as sanatorium-resort tourism, ski, gastronomic, ecotourism,
sports and adventure, rural green tourism, religious, event
tourism, etc.

To assess the level of development of tourist infra-
structure and its impact on the volume of tourist ser-
vices provided in the region, the following indicators were
selected by structural elements:

- accommodation infrastructure — the number of hotels
and similar accommodation facilities and the number of
specialised accommodation facilities and places in them;

- public catering infrastructure — number of restaurants,
cafes, bars;

- leisure and entertainment infrastructure — number of
theatres and museums;

- transport infrastructure — density of public railway
tracks, density of highways;

- information and communication infrastructure — vol-
ume of services in the field of telecommunications and
communication;

- municipal infrastructure - equipment of apartments
in residential buildings and non-residential buildings with
a water supply and sewerage, hot water supply, heating;

- environmental infrastructure - volumes of capital invest-
ments for environmental protection and current costs for
environmental protection;

- border infrastructure - number of existing border
crossing points;

- health and safety infrastructure — the number of beds
in hospitals, the number of doctors of all specialisations,
the incidence of infectious diseases, the number of detected
crimes.

Summary data for assessing the level of tourist infra-
structure development in the Transcarpathian region are
given in Table 1.

Table 1. Indicators of the level of Transcarpathian tourist services market infrastructure development

Structural

Average

No. element Indicator Value value Rank
1.1. Number of hotels and similar accomodation facilities, units 208 99 4
1.2 Availability of hotels for 1000 people 0.17 0.06 2
1.3. Number of places, units 10169 5336 5
1.4. Airffcr(a)gfudciﬂ:)en Number of places per 1000 people, units 8.1 3.2 1
1.5. Number of specialised placement tools, units 42 68.7 7
1.6. Number of places in specialised accomodation facilities, units | 5141 9026 8
1.7. Number of places per 1000 people, units 4.1 5.35 10
2.1. Trade and Number of food establishments (restaurants, cafes, bars), units 2655 1883 7
2.2. catering Provision of food establishments for 1000 people 2.12 1.12 2
2.3. infrastructure Retail trade turnover, million UAH 18624.5 32613 17
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Table 1, Continued

No. Structural Indicator Value Average Rank
element value
3.1. Number of theatres, units 5 5 7
3.2. Leisure Number of viewers at performances, thousand 96.3 247.5 21
3.3. aqd Number of museums, units 14 23 19
entertainment
3.4. | infrastructure | Number of museum visits, thousand 694.3 656 8
3.5. Number of nature reserves and national parks 4 2.8 3
4.1. Density of communication routes, km per 1 thousand km? 261 282.3 16
4.2, Public roads with hard covering, km 3336 6649 23
4.3. Operational length of public railway tracks, km 624 902 18
Density of public railway tracks, km per 1 thousand km? of the
44. Transport territory 49 383 4
infrastructure
4.5, Passenger turnover of motor transport (buses), million pass. km 673 1420 22
121 26317 0,46%
46. Road |rnprovementf coyered bgs stops, units parking and 43 5378 0,80%
recreation areas, units toilets, units
15 3376 0,44%
. Volume of services in the field of telecommunications and
5. Info;n;gtlon communication, million UAH 11464 2619.5 18
5.2. | communication | Mobile subscribers, thousand 1457.5 2228 16
5.3. infrastructure Internet subscribers, thousand 509.5 945 19
6.1 qulpment of apartmgnts in residential and non-residential 410706 683110 29
buildings (number), units
2. W | , uni 41 1 12
6 Municipal ater supply and sewerage, units 306300 868
6.3. | infrastructure | Hot water supply, units 236015 321761 12
6.4. Heating, units 287385 468996 19
6.5. Waste generation, thousand tonnes 186.3 14093 1
) Capital investment in environmental protection natural
71 Ecological environment, million UAH 45.9 403 15
infrastructure
7.2. Current costs of environmental protection, million UAH 226.2 972.7 20
8. . Borderline Number of active border crossing points, units 19 230 8,3%
infrastructure
9.1. Number of hospital beds, units per 1000 people 6.6 7.15 22
9.2. I-(;eal';h Number of doctors of all specialisations, individuals per 1000 persons | 3.87 4.4 16
and safety
9.3. | infrastructure | Incidence of infectious diseases, individuals per 1000 persons | 0.11 0.43 4
9.4 Number of detected crimes 11006 18006 7
Source: developed based on [19-21]

In the infrastructure of the regional tourist services
market, one of the most important places for the develop-
ment of internal tourism belongs to accommodation faci-
lities. In 2018, there were 250 such enterprises created by
legal entities and individual entrepreneurs in the region,
including 208 hotels and similar accommodation facilities.
The largest number of listed subjects is concentrated in the
city of Uzhgorod, Svaliava district, Mizhhiria district, the city
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of Mukachevo and Mukachevo district, Uzhhorod, Rakhiv,
and Tyachiv districts [19]. In 2018, there were 10.2 thou-
sand places in the total potential of collective accommo-
dation facilities, the largest share of which (76.8%) was
made up of places in hotels and similar accommodation
facilities (hotels, motels). The Transcarpathian region ranks
fifth among the regions of Ukraine in terms of the number
of places in hotels and similar accommodation facilities
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(hereinafter excluding the temporarily occupied territo-
ries of the Autonomous Republic of Crimea, Sevastopol,
and part of the anti-terrorist operation zone), however,
in terms of the number of places per 1000 people of the
population - the first one.

The share of tourist flow in the Transcarpathian region
in the structure of the national tourist flow is 0.56%. This
indicates a predominant orientation towards visitors (both
from other regions of Ukraine and from abroad). In 2018,
114.6 thousand travellers used the services of collective
accommodation facilities (104.6 thousand of them were
citizens of Ukraine, 10.0 thousand were foreigners) [19].

In general, quantitative indicators of collective and
specialised placement tools indicate that their value is higher
than the average among the regions of Ukraine. As for the

qualitative assessment of accommodation facilities, most
establishments in the region belong to the non-star cate-
gory (174 establishments out of 210, which mainly corre-
spond to the level of two stars), three and four-star hotels,
which meets the needs of tourists with below-average and
average incomes. In particular, the ratings of tourists who
were in collective accommodation facilities and left their
ratings on the Booking.com website (Fig. 1), are as fol-
lows: 71% of institutions received a rating above 8 points
(out of the maximum 10 points), another 10% - a rating
of good (from 7.01 to 8 points), and 17% received a rating
below 6 points. Despite the high rating of most establish-
ments, there are establishments where the level of comfort
of stay and the quality of services do not meet the needs of
guests.

Il Excellent: 9+
Good enough: 6.01-7

[ Very good: 8.01-9

[l Satisfactory and lower: 1-6

[ Good: 7.01-8

Figure 1. Guest ratings of Transcarpathian region accommodation establishments on the Booking.com
website (as of 01.02.2020), in %

In terms of providing the infrastructure of the regi-
onal tourist services market with food establishments (res-
taurants, cafes, bars), Transcarpathia ranks second among
the regions of Ukraine in terms of “provision of food estab-
lishments per 1000 people”. The presence of a considerable
number of food establishments and original local cuisine
creates ample opportunities for gastronomic tourism. The
main problem is the uneven placement of food establish-
ments in cities and districts of the region. An equally impor-
tant element of the market infrastructure is retail trade,
which serves the local population and tourists, contributes
to the better development of the tourist potential of the region.

An important segment of retail trade is the sale of
souvenirs, products of local producers, and handicrafts.
Transcarpathia has a considerable potential for the devel-
opment of this segment of trade, for which it is necessary to
develop local brands for traditional goods of local production
(clothing, jewellery, food products, household goods, etc.).

The infrastructure of leisure and entertainment is
represented in the Transcarpathian region by cultural and
artistic institutions: theatres, philharmonic halls, muse-
ums, clubs, cinemas, concert organisations, culture and
recreation parks, etc. Quantitative indicators of the number
of institutions and their comparison with the indicators of
other regions of Ukraine indicate their insufficient num-
ber, which limits the potential of cultural and educational
tourism. However, this is compensated by such types of
tourism as active, extreme, sports, ski, ecological, which is
complemented by four nature reserves and national parks.
The main problems in the infrastructure of leisure and
entertainment are the following: non-compliance of ser-
vices with modern standards of tourist services, insufficient
information and communication support for events (local
festivals and holidays), seasonality, which generates fluctu-
ations in demand for services of leisure and entertainment
enterprises.
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The development of transport and transport infra-
structure remains a factor hindering the development of
the tourist potential of the region, as evidenced by both
indicators of transport infrastructure that are below the
average values among the regions of Ukraine, and reviews
of tourists who visited Transcarpathia for tourist purposes.
Only in terms of the density of railway tracks, Transcarpathia
ranks fourth, which forms a considerable flow of tourists
by rail transport. However, this does not solve the problem
of transport infrastructure, since a considerable spread of
tourist attractions and places on the territory of the region
requires high-quality communication and ensuring trans-
port accessibility of the main tourist places in mountainous
areas.

The following problems of transport and trans-
port infrastructure development in Transcarpathia can be
identified:

- expanding the capacity, improving the technical
quality of the road surface of existing road network and
expanding the accessibility of individual tourist places;

- technological development of all types of transport
and transport systems for the improvement of their safety,
environmental friendliness, comfort, etc.;

- development of roadside infrastructure and arrange-
ment of recreation areas for drivers and passengers (rec-
reation areas, campsites, tourist bases, hotels, motels, gas
stations, service stations, means of informing road users
about the location of roadside and tourist infrastructure
objects, etc.);

- development and arrangement of railway and bus sta-
tions, bus stops, information and related services in railway
and road transport, car rental services;

- development of air connectivity and river transport. Both
areas have potential for development in the Transcarpathian
region, provided that a number of issues are resolved at
the state level and investments are attracted. The existing
Uzhhorod International Airport in the region requires solv-
ing the issue of using Slovak airspace, as well as invest-
ments in the development of a modern airport terminal,
cargo terminal, and airfield infrastructure facilities.

Information and communication infrastructure is
closely integrated into ensuring the activities of all subjects
of the tourist market and has a decisive influence on the
development of tourist flows. Information tourist portals
and centres play an important role in ensuring the func-
tioning of the regional tourist services market, as well as
covering tourist places and objects with mobile commu-
nication networks, Wi-Fi, etc. On the other hand, modern
achievements in computer technology and the informa-
tion sphere encourage enterprises to focus on new sources
of competitive advantages and create them. Among such
new trends, a special place is occupied by the approach
called sharing economy or share economy [22, p. 71].
Such sharing platforms as Couchsurfing, Hospitality Club,
Airbnb, HomeExchange, Easynest, Surfair, Jump on Flyaways,
BlaBlaCar, GetAround, Antlos, Boatbound, EatWith, etc.

create considerable competition for conventional types of
travel business since they allow tourists to independently
plan their trips, stay in private homes, reduce costs, share
experience, evaluate and form a rating of tourist enterprises,
institutions, and organisations of tourist infrastructure,
tourist places, and regions by tourists themselves and the
dissemination of their personal impressions and experi-
ence of interaction with the subjects of the tourist services
market through special internet portals, blogs, or social
networks [23, p. 140]. Weekend trips are in high demand.
Active forms of recreation replace passive ones.

This situation requires adaptation of the activities
of tourist enterprises and infrastructure entities through
the development and implementation of innovations (new
services, routes, unique tourist products, new ways of inter-
acting with customers, increasing the consumer utility of
services, improving security), and also increases the role
of local authorities and industry associations to coordinate
actions, improving the availability and simplicity of sys-
tems for interacting with visitors, improving the quality
of services and the level of security.

Municipal infrastructure, environmental infrastruc-
ture, and health and safety infrastructure are mainly focused
on serving the population, enterprises, and organisations
of the region and are not sufficiently aimed at servicing
the regional market of tourist services. Among the many
issues, one of the central ones is the problem of solid waste
formation and management.

For the sustainable development of tourism in the
Transcarpathian region, it is necessary to ensure the develop-
ment of both internal, and inbound and outbound tourism.
In particular, there is a considerable imbalance between
internal and outbound tourist flows, as well as an insuf-
ficient level of development of inbound tourism (Fig. 2).
Considerable fluctuations in the volume of tourist flows are
caused both by the high sensitivity of the tourist services
market and the influence of a significant number of fac-
tors (the level of income of the population, security, pop-
ularity, etc.), as well as by the imperfection of the existing
system of tourism statistics in which a large number of tour-
ists are not included in official statistics. This is also explai-
ned by a decrease in demand for group trips and the acti-
vation of individual tourism, as well as an increase in the
number of independently organised trips. Modern infor-
mation technologies have created a wide range of tools
for individual travel planning and expanded the possibility
of implementing tourist services directly by tourism enti-
ties, provided direct interaction between the manufacturer
and the consumer of tourist services. The Transcarpathian
region is a border region and to use all the advantag-
es of the border and cross-border cooperation, including
in the field of tourism, it is necessary to develop border
infrastructure. Nowadays, the number of border crossing
points, their capacity, and the arrangement of infrastruc-
ture facilities are insufficient to serve incoming and outgoing
flows.
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Figure 2. The number of tourists served by tour operators and travel agents, by type of tourism
in the Transcarpathian region, persons

Source: developed based on [21]

Despite the recognition of the tourist and recre-
ational sphere as one of the priorities in the structure of
the regional economy, the development of the regional
tourist services market in the Transcarpathian region is
characterised by heterogeneity. Assessment of the level of
infrastructure of the regional market development estab-
lished a number of problems that hinder the develop-
ment of tourism in the region due to insufficient mate-
rial, technical, and information support of infrastructure
facilities.

Conclusions

The analysis and comprehensive assessment of the tour-
ist services market infrastructure in the Transcarpathian
region allows drawing the following conclusions:

- the development of the regional tourist services
market largely depends on the state and dynamics of its
infrastructure development;

— assessment of the tourist services market infrastruc-
ture of the Transcarpathian region by individual indicators
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OuiHka cTaHy iHppacTPYKTYpu perioHasibHOro pUHKY
TYPUCTUYHUX NOCAYr
Oner AmutpoBund JleHgen

MykauyiBCbKkui fepxxaBHUIA yHIBepCUTET
89600, Byn. Yxxropoacbka, 26, M. MykauyeBo, YKpaiHa

AHoTauisi. TocmimKeHHs BIUIMBY iHGPAaCTPYKTYpU Ha PO3BUTOK PEriOHAJIbHOTO PUHKY TYPUCTUYHUX HOCIYT
€ aKTyaJbHUM INMTAHHAM CYYaCHUX CKOHOMIUHNX JOCTIIKEHb, OCKIIbKM e(eKTUBHICTb PO3BUTKY TYPU3MY,
piBeHb BUKOPUCTAHHS NIPUPOJHOTO i KY/IbTYpPHO-iCTOPUYHOrO MOTEHIIialy periony 6araTo B 4OMy BM3HAYAETHCS
MO>X/IMBOCTSIMMU CY49aCHOI TYpUCTUYHOI iHpacTpyKTypu. MeToIo CTaTTi € OLliHKa HAsABHOI iIHPpacTPYKTypy pUHKY
TYPUCTUYHYX MOCTYT 3aKapIaTchbKol 00/IacTi, BUABICHHSA Ipo6IeM B iHPPacTPyKTypHOMY 3abesledeHHi Typusmy
Ta BU3HAYEHHs piBHSA BIUIMBY iHQPAacTPYKTypM Ha PO3BUTOK TYpM3MY B perioHi. JJOCATHEHHS MeTH HAayKOBOI
CTaTTi YMOXX/IMBVIN 3ara/;IbHOHAYKOBiI METOAM TOCTIPKEHHS, Cepefl AKMX aHa/li3, HOPIBHAHHSA Ta y3arajlbHEHHA.
Y crarTi po3ITIAHYTO CYTHICTb, YMHHUKM BIUIMBY iHGPACTPYKTypM PEriOHa/JIbHOTO PMHKY TYPUCTUYHUX IOCTYT
Ha J10r0 po3BUTOK. [TpoBefieHO JOCTIIKEeHHS i OLIHKY CTaHy PO3BUTKY TYpUCTUYHOI iHpacTpyKTypu Ha OCHOBI
y3arajibHEHHS CTaTUCTUYHUX JIaHMX Ta PO3PAXYHKY OKPeMUX IOKAa3HMKIB, 1[0 BPAXOBYIOTb PiBEHb PO3BUTKY
elleMeHTiB iHppacTpykTypu: iHQPacTPyKTypu po3MilljeHHs, IPOMajICbKOIO XapuyBaHH:A, [O3BILIA Ta pO3Bar,
TPaHCIIOPTHOI, KOMYHA/IbHOI, €KOIOTiYHOT, TPUKOPHAOHHOI iHPpacTPyKTypu Ta iHPpacTPyKTypyt OXOPOHU 37{0POB’sI
i 6esnexu. IIpoBeneHO MOPIBHAIBPHUIT aHA/i3 IOKA3HUKIB PiBHA PO3BUTKY iHGPACTPYKTYypU perioHajbHOrO
PVHKY TYPUCTUYHUX HOCTIYT i3 cepeHiMy IIOKasHUKAaMM perioHiB YKpalHM Ta BUSHAUECHO paHT (Miclle) IOKa3HUKa
cepef; aHA/IOTiYHMX 3HAYeHb MTOKa3HMKIB perioHiB Ykpainu. Ha ocHOBI y3araibHeHHS OTpMMaHUX TaHUX BUJiIEHO
HV3KY B3a€MOIIOB'A3aHNUX | B3a€EMO3aJIO)KHUX IPOOIeM PO3SBUTKY iHQPACTPYKTYPU PUHKY TYPUCTUIHUX IOCTYT
B 3akapraTchKiit obmacti. [IpakTuyHe 3HaUYEHHs MOJISATA€ Y BUOKPEM/IEHHI OCHOBHMX IP0o67IeM iHpacTpyKTypHOTO
3a0e3IeyeHHs] PUHKY TYPUCTUYHUX IIOCTYT JyIA IXHBOTO IepLUIOYepProBOro BUPIlIeHHS

KnioyoBi cnoBa: TypucTiuHa iHppacTpyKTypa, pUHOK IOCIYT, iHppacTpyKTypa po3MillieHHs, OLiHKa iHppacTpyKTypH,
HOKa3HMKY OLHKM iHdpacTpyKTypn
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