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Abstract. The relevance of the study lies in the necessary development of the tourism market of Ukraine. The 
purpose of the paper is to analyse the state and trends in the development of the tourism market of Ukraine, 
to identify the place of tour operators in ensuring its functioning. The paper examines the current state of 
development of the tourism market of Ukraine; analyses the main performance indicators of tourist enterprises; 
identifies the leaders of the tourism industry in Ukraine; attempts are made to predict the functioning of the 
tourism market of Ukraine in the near future, considering the challenges of modernity. The activities of tour 
operators that are engaged in the development and promotion of tourist routes, destinations, and types of tourism, 
and therefore have a serious impact on the functioning of the tourism industry have been announced. The paper 
analyses the performance indicators of tour operators in the Ukrainian market and identifies the most powerful 
of them. The most visited countries by Ukrainians are established. It was stated that tour operators specialise in 
organising holidays abroad, therefore, there is reason to predict that in the future, the financial capital of Ukrainians 
will continue to work for the economy of other countries, and Ukrainian tourism will wait for better times. It was 
recommended that in order to increase the attractiveness of recreation in Ukraine, serious well-coordinated work 
of state authorities, tourist enterprises, business structures, and public activists is necessary. It is noted that due to 
the coronavirus pandemic and the economic crisis, it is too early to make any forecasts. Therewith, there are reasons 
to predict an increase in demand for recreation of Ukrainians within the state this year since foreign countries, 
especially those most affected by the COVID-2019 epidemic, will not be ready to open their borders to tourists. 
The rapid development of the tourism market of Ukraine is determined. The study of aspects of the tourism industry 
development in Ukraine will undoubtedly remain relevant in terms of developing practical recommendations for 
optimising its functioning
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The Problem Statement
In the context of the intensification of globalisation pro-
cesses, tourism is becoming one of the leading branches 
of national economies in many countries of the world. At 
the end of 2017, the share of tourism in global GDP (gross 
domestic produc) was 10.4% (8.3 trillion USD). In the 
Maldives, which is the most tourism-dependent region in  
the world, this share is 39.6%. There is a considerable con-
tribution of tourism to the GDP of Malta (15.0%), Croatia 
(15.0%), Thailand (9.3%), Iceland (9.2%), while in Germany 
tourism adds 4.5% to GDP, Great Britain – 3.7%, the United 
States – 2.6% [1].

In Ukraine, despite the enormous tourist and rec-
reational potential and rapid development of tourism, the 
industry continues to be insufficiently competitive, and its 
direct contribution to GDP is 1.54% [1]. Due to the lack of 
human resourcing for the industry, the high cost of hotel 
services, non-compliance of the service with international 
standards, the neglect of historical and cultural heritage 
monuments, problems of an economic, social, and political  
nature, Ukraine conventionally acts as a “donor” of tour-
ists, and the tourist balance remains negative. The vast majo
rity of Ukrainians choose a vacation abroad, and tourist 
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enterprises help them to organise it. A well-built market-
ing and pricing policy, the offer, the range of which is con-
stantly updated and adapts to consumer demand, has led 
to the fact that such companies as “Join up”, “ANEX Tour”, 
“TEZ Tour”, “TUI Ukraine”, “Coral Travel” are known even 
to those who have never been abroad, not to mention those 
who can be called “experienced tourists” [1].

Analysis of Recent Research and Publications
Considering the importance of the tourism sector for the 
Ukrainian economy and therewith the presence of numer-
ous serious problems that complicate its development, cause 
low competitiveness despite the enormous tourist and 
recreational potential, aspects of the problem have been  
studied by many Ukrainian scientists: O.O. Liubitseva [1],  
V.F. Kifyak [2], M.P. Malska [3], L.A. Bondarenko [4], T.H. Sokol [5], 
S.V. Kovalchuk, V.V. Mykolyshyna [6]. Therewith, despite 
a considerable number of publications on the issues under 
consideration, some theoretical and practical aspects of 
tourism development in Ukraine require further deepening.

Purpose of the Study
The purpose of this paper is to analyse the state and trends 
in the development of the tourism market of Ukraine, to 
identify the place of tour operators in ensuring its func-
tioning. To achieve this purpose, the research objectives 
are established: to study the current state of tourism market 
development of Ukraine; to analyse the main performance 
indicators of tourist enterprises; to establish the leaders of 
the tourism industry of Ukraine; to make an attempt to 
predict the functioning of the tourism market of Ukraine 
in the near future considering the challenges of modernity.

Research Results
Like other areas of business activity, the tourism market is 
represented by entities whose activities are aimed at pro-
viding consumers with a wide range of services and is char-
acterised by acute competition. The main participants in the 
tourism industry are tour operators and travel agents, who 
differ in the range of professional areas, functional diversity, 
and appropriate systematisation of responsibilities and types 
of work performed. Unlike travel agents, who are limited to 
the implementation of intermediary activities for the sale of 
a tourist product, characteristic and related tourist services, 
tour operators, in accordance with Article 5 of the Law of 
Ukraine “On Tourism” [7], are engaged in the creation of 
a tourist product and it is on them that the overall pic-
ture of the development and promotion of tourist routes, 
directions, and types of tourism depends. Tour operators 
have a serious impact on the tourism market by creating 
a tourism product, forming and distributing standards of 
tourism service.

In general terms, a tourist product is any service 
(according to Ukrainian legislation, a set of at least 2 ser-
vices) that serves to meet the basic needs of tourists [7]. 

The main tourist product is tour – a comprehensive service 
that includes a basic list of services. The developmant of 
a tourist product, as one of the main functions of a tour ope
rator, involves the conclusion of a considerable number of 
contractual and partnership agreements with third parties: 
accommodation establishments, catering establishments, 
transport carriers, establishments that provide active recre-
ation, leisure, and recreation activities, etc. In addition to 
developing tours, tour operators are also engaged in their 
information support, promotion – directly to the consumer 
or through cooperation with travel agents, organisation of 
tourist services throughout the trip, etc. [8].

The accelerated development of the tourism market 
has led to increased competition between tourist enter-
prises, affected their activities, market positions, methods 
of fighting for consumers. In the case of tour operators, 
their competitiveness considerably depends on the ability 
to form, promote, and sell a tourist product, the validity of 
the price offer, availability in customer service, ensuring an 
equally high level of quality and safety of all tourist goods 
and services [9].

Each of the tour operators is a specialist in creating  
a particular tourist product, forming routes in a particular 
direction, is recognisable on the market and thus has a pro-
file formed. The profile feature of a tour operator is the dom-
inant types of recreation, tourist routes, and geographical 
directions, the sales volume of which the tour operator has 
the maximum and provides them with the main profit, and 
is also an evidence of the professionalism and special skill 
of the staff, due to which tourists determine the tour oper-
ator as the best among those operating within a particular 
region and turn to them repeatedly. The profile of a tour 
operator, as is known, is created due to a number of prin-
ciples, including a well-formed marketing strategy, a well-
thought-out pricing policy and accessibility for consumers, 
competitiveness, the ability to predict the actions of com-
petitors in the tourism market, and the subordination of 
activities to the influence of environmental factors [10].

Given the growing competition, operating in the 
tourism market requires tour operators to have outstand-
ing professional skills, high qualifications, and up-to-date 
knowledge. The success of tour operators, also consider-
ably depends on how decisive and motivated their steps in 
the market are, how much the policy implemented corre-
sponds to the current market situation, how popular the 
offer they have formed is among tourists, etc.

According to official statistics, in the Ukrainian tour-
ism market during 2014-2018 (Fig. 1) there was a rather 
ambiguous situation: the number of tour operators ranged 
from 667 in 2014 to 529 in 2018, reaching the minimum value 
in 2017 – then the needs of tourists were met by 498 tour 
operators, and in 2018 their number increased by 31 (6.3%). 
The number of travel agents (legal entities and individu-
als) was constantly growing – from 2547 in 2015 to 3565 
in 2018 (an increase of just under 40%) [11].
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Figure 1. Dynamics of the number of tourist enterprises in Ukraine during 2014-2018
Source: built by the author based on [11]; since 2014, information on the temporarily occupied territory of the 
Autonomous Republic of Crimea, Sevastopol, temporarily occupied territories of Donetsk and Luhansk regions 
has not been taken into account
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The monitoring of the dynamics of the number of 
tourists served by tourist enterprises of Ukraine (Fig. 2) 
showed the leading positions of tour operators, which is quite  
justified since they are manufacturers of tourist products 
and act as reliable guarantors for the sale of services. During 
2014-2018, tour operators reached the highest level in terms 
of the number of tourists served in 2018, organising hol-
idays for 2351338 people. In general, in 2018, the subjects 

of the tourism market of Ukraine (tour operators and travel  
agents) served a record number of tourists – 4557447 people. 
Therewith, the share of tour operators was 51.6% (2351338 
people), the share of travel agents – legal entities – 35.2% 
(1606285 people), travel agents – individuals – 13.2% 
(599824 people). Compared to 2017, the total increase was 
62.4% (1751021 people) [11].

Figure 2. Dynamics of the number of tourists served by tour operators and travel agents of Ukraine during 2014-2018
Source: built by the author based on [11]; since 2014, information on the temporarily occupied territory of the Autonomous 
Republic of Crimea, Sevastopol, temporarily occupied territories of Donetsk and Luhansk regions has not been taken into 
account

This situation became possible due to the increase 
in the purchasing power of citizens, as well as the ongo-
ing development of a “culture of recreation”, the growing 
availability of recreation abroad, namely, it owns the “lion’s  

share” in the structure of recreation of Ukrainians by 
geographical principle [11]. In general, the analysis of 
the income of tourist enterprises showed a positive trend 
(Fig. 3).
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Figure 3. Dynamics of revenues of tourist enterprises of Ukraine in 2014-2018, mln UAH
Source: built by the author based on [11]; since 2014, information on the temporarily occupied territory of the 
Autonomous Republic of Crimea, Sevastopol, temporarily occupied territories of Donetsk and Luhansk regions 
has not been taken into account

Thus, during 2014-2018, the revenues of tour oper-
ators grew rapidly – from 4233.7 million UAH in 2015 to 
2 0307.5 million UAH in 2018, while the largest increase 
in revenues was in 2016: compared to the previous year, it 
amounted to 6749.4 million UAH (159.4%). The positive 
dynamics of income growth of travel agents – individuals  
was constant: from 210.9 million UAH in 2015 to 501.1 mil
lion UAH in 2018. As for travel agents – legal entities, 
in 2016, compared to the previous period, their income dec
reased but in 2017 there was a positive trend, which con
tinued the following year. Thus, in 2017, the income of tra
vel agents – legal entities increased by 33.8 million UAH,  
in 2018 – by 4.1 million UAH. Thus, tour operators remai
ned the main “player” in the tourism market, their revenues 
grew most rapidly and they accounted for the “lion’s share” 
of them: as of 2018, the revenues of tour operators amounted 
to 94.3% of the total revenues of the tourism market of 
Ukraine [11].

According to the Ministry of Economic Development 
and Trade of Ukraine (as of now – the Ministry of Economic 
Development, Trade and Agriculture of Ukraine), as of Janu-
ary 1.2019, 2737 licensed tour operators worked in Ukraine [12]. 
According to the 2019 rating compiled by specialists of the 
online publication [13], the top three companies (in 
terms of the number of tourists served) included “Join up” 
(1015475 people), “ANEX Tour” (821730 people), and 
“TUI Ukraine” (450000 people) [13]. Compared to 2018, there 
was a kind of rotation in the top three – “TPG”, which was 
previously the third, lost ground in 2019, and dropped one 
step lower, while “TUI Ukraine”, which was previously the 
fifth, considerably strengthened its presence in the tourism 
market. In addition to these three operators, the top ten 

leaders of the tourism market also included “TEZ Tour”, 
“Coral Travel”, “PEGAS Touristik”, “Accord-tour”, “Com-
pass”, and “ALf ”. Notably, not all tour operators submit 
reports on the results of their activities to the Ministry of 
Economic Development, Trade and Agriculture of Ukraine 
(for example, in 2018, only 537 (19.6%) companies submit-
ted information), and the Office for National Statistics of 
Ukraine does not have such reports. Therefore, the rating 
of tour operators formed by the online publication [13], 
although it has already managed to become conventional, 
remains somewhat hypothetical.

It is worth paying attention to the rating of tour 
operators compiled by the Association of Travel Agencies 
of Ukraine. Considering such criteria as compliance with 
the declared charter programme, flight postponements and 
delays, frequency of non-visits to booked hotels, assess-
ment of the work of guides, etc., according to the results of 
2018-2019, “TEZ Tour”, “PEGAS Touristik”, “TUI Ukraine”, 
“Coral Travel”, “Compass” were among the five most reli-
able tour operators. Therewith, the market leader “Join up” 
was left far behind due to repeated flight delays [14].

As for the most visited countries by Ukrainians, in 
2018-2019, Egypt was the first, the second place was taken 
by Turkey. However, the demand for holidays in Turkish 
resorts in 2019 increased more than twice (from 13.0  
to 26.07%), while the popularity among Ukrainians of holi-
days in Egypt considerably decreased (from 71.0 to 48.28%) 
(Table 1-2). The fact that Turkey occupies only the second 
position is explained by the seasonality of holidays, while 
Ukrainian tourists fly to Egypt for holidays throughout the 
year. According to the data, the UAE also remained in the 
“top three” (3.59% of travels in 2019) [14].
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Table 1. Travels of Ukrainian tourists by country in 2018, %

Table 2. Travels of Ukrainian tourists by country in 2019, %

Country % Country %
1 Egypt 71.0 6 Spain 1.8
2 Turkey 13.0 7 Italy 1.7
3 UAE 3.0 8 Greece 1.5
4 Sri Lanka 2.5 9 Bulgaria 1.1
5 Thailand 2.3 10 Cyprus 1.1

Country % Country %
1 Egypt 48.28 6 Greece 2.25
2 Turkey 26.07 7 Tunisia 1.84
3 UAE 3.59 8 Spain 1.24
4 China 3.15 9 Montenegro 1.16
5 Cyprus 2.35 10 Sri Lanka 1.14

Source: [11]

“Discovery of the year” was China: it was visited 
by 3.15% of Ukrainian tourists [15].

In 2019, the leaders in the direction of Egypt were 
“Join up”, “ANEX Tour”, and “TEZ Tour” – they accounted 
for 76.1% of tourist travels [16]. The “top three” in the direc-
tion of Turkey was formed by “ANEX Tour”, “TUI Ukraine”, 
“TEZ Tour”, with a total share of 61.4% (according to the 
results of the summer season), while such a market leader 
as “Join up” took the fourth place (11.4%) [17].

Notably, tour operators that are in demand in 
Ukraine specialise in organising holidays abroad, while 
Ukrainian tourism, which requires special promotion and 
support for development, remains out of their attention. 
If the current situation persists, the leaders of the tourism 
industry will increase their presence in the Ukrainian mar-
ket in the future, and more Ukrainians will go on vacations 
abroad. Consequently, the money of Ukrainian citizens will 
work for the economy of other countries and Ukrainian 
tourism will continue to wait for better times.

As for the recreation in 2020, the previous forecasts 
have lost their relevance due to the coronavirus pandemic 
and the economic crisis, the true scale of which is difficult 
to evaluate today [18]. However, there is no doubt that the 
number of tourists will significantly decrease and the tour-

ism industry will suffer catastrophic losses. In mid-March, 
almost immediately after the official announcement of 
quarantine in Kyiv, Ukrainians began to return pre-pur-
chased trip vouchers en masse, while bookings for the May 
holidays and summer period occur at the level of 10% of 
sales in the same period of the previous year [14].

Conclusions
During the analysed period, the tourism market of Ukraine 
developed rapidly, as evidenced by both an increase in the  
number of travel agencies, an increase in the number of tour-
ists for whom they organised recreation, and an increase 
in the profitability of the industry. Based on the fact that 
Ukrainians mostly choose other countries for recreation, 
it would be possible to predict the next strengthening of 
the presence of tour operators in the Ukrainian market, in 
particular those who have already managed to gain a reli-
able foothold in it, due to the coronavirus pandemic and 
the economic crisis, it is too early to make any forecasts.  
In the face of current challenges, the study of aspects 
of the tourism industry development in Ukraine will 
undoubtedly remain relevant, especially in the aspect of 
developing practical recommendations for optimising its 
functioning.

References
[1]	 Liubitseva, O.O. (2002). Market of tourist services. Kyiv: Alterpress.
[2]	 Kyfiak, V.F. (2003). Organization of tourist activity in Ukraine. Chernivtsi: Books-XXI.
[3]	 Malska, M.P. (2012). Tourism business: Theory and practice. Kyiv: Center for Educational Literature.
[4]	 Bondarenko, L.A. (2016). The international tourism in Ukraine: Reality and prospects. Journal “Efektyvna 

Ekonomika”, 11.
[5]	 Sokol, T.H. (2002). Organization of tourist activity in Ukraine. Kyiv: Musical Ukraine.
[6]	 Kovalchuk, S.V., & Mykolyshyna, V.V. (2011). The concept of the tourist market and features of its functioning. 

Bulletin of Khmelnytskyi National University, 4(6), 60-65.
[7]	 Law of Ukraine No. 325/95-VR “About Tourism”. (1995, September). Retrieved from https://zakon.rada.gov.ua/laws/

show/324/95-вр#Text.
[8]	 Zhukova, М.А. (2006). Management in the tourism business. Moscow: KNORUS.



Scientific Bulletin of Mukachevo State University. Series "Economics", 7(1) 73-79 78

Tourism Market of Ukraine: The State and Trends of Functioning Through the Activities of Tourist Enterprises

Список використаних джерел
[1]	 Любіцева О.О. Ринок туристичних послуг (геопросторові аспекти). Київ: Альтерпрес, 2002. 436 с.
[2]	 Кифяк В.Ф. Організація туристичної діяльності в Україні: навч. посіб. Чернівці: Книги-ХХІ, 2003. 300 с.
[3]	 Мальська М.П. Туристичний бізнес: теорія та практика: підручник. Київ: Центр учбової літератури, 2012. 368 с.
[4]	 Бондаренко Л.А. Міжнародний туризм в Україні: проблеми та перспективи подальшого розвитку. Електронний 

журнал «Ефективна економіка» . 2016. № 11.
[5]	 Сокол Т.Г. Організація туристичної діяльності в Україні: навч. посіб. Київ: Музична Україна, 2002. 256 с.
[6]	 Ковальчук С.В., Миколишина В.В. Поняття туристичного ринку та особливості його функціонування. Вісник 

Хмельницького національного університету. 2011. Т. 4, № 6. С. 60–65.
[7]	 Про туризм: Закон України від 15.09.1995 р. № 325/95-ВР. URL: https://zakon.rada.gov.ua/laws/show/324/95-вр#Text 

(дата звернення: 08.10.2019).
[8]	 Жукова М.А. Менеджмент в туристском бизнесе. Москва: КНОРУС, 2006. 192 с.
[9]	 Агафонова Л.Г., Безуглий О.Є. Туризм, готельний та ресторанний бізнес: ціноутворення, конкуренція, 

державне регулювання: навч. посіб. Київ: Знання України, 2002. 358 с.
[10]	Безуглий І.В. Наукові аспекти формування рекреаційно-туристичного бренду України. Науковий вісник 

ЧДІЕУ. 2013. Вип. 3. С. 148–157.
[11]	Офіційний сайт Державної служби статистики України. URL: http://www.ukrstat.gov.ua. (дата звернення: 

08.11.2019).
[12]	Офіційний сайт Міністерства розвитку економіки, торгівлі та сільського господарства України. 

URL: https://www.me.gov.ua/?lang=uk-UA (дата звернення: 14.11.2019).
[13]	 Топ-30 самых крупных туроператоров Украины. URL: http://turprofi.com.ua/rejtingi/3088-top-30-samykhkrupnykh-

turoperatorov-ukrainy. (дата звернення 05.10.2019).
[14]	 Офіційний сайт Української асоціації туристичних агенцій. URL: https://uata.com.ua (дата звернення: 10.11.2019).
[15]	Офіційний сайт Української асоціації китаєзнавців. URL: https://sinologist.com.ua (дата звернення: 12.11.2019). 
[16]	Рейтинг лучших туроператоров Украины в 2018–2019. URL: https://www.oblrada.lg.ua/blog/rejtingluchshih-

turoperatorov-ukrainy-2018-2019. (дата звернення: 05.11.2019).
[17]	Где отдыхают украинцы и у каких туроператоров покупают туры. URL: https://nv.ua/biz/markets/krupneyshie-

turisticheskie-operatory-ukrainy-i-naibolee-populyarnye-strany-dlya-otdyha-srediukraincev-50028355.html. (дата 
звернення 05.11.2019).

[18]	Євтушенко О.В., Гапоненко Г.І., Шамара І.М. Аналіз франчайзингової діяльності на туристичному ринку 
України. Агросвіт. 2020. № 4. С. 52–57. doi: 10.32702/2306-6792.2020.4.52.

[9]	 Ahafonova, L.H., & Bezuhlyi, O.Ye. (2002). Tourism, hotel and restaurant business: Pricing, competition, government 
regulation. Kyiv: Znannia of Ukraine.

[10]	Bezuhlyi, I.V. (2013). Scientific aspects of formation of recreational and tourist brand of Ukraine. Scientific Bulletin 
of ChDIEU, 3, 148-157.

[11]	Official website of the State Statistics Service of Ukraine. (n.d.). Retrieved from http://www.ukrstat.gov.ua.
[12]	Official website of the Ministry of Economic Development, Trade and Agriculture of Ukraine. (n.d.). Retrieved from 

https://www.me.gov.ua/?lang=uk-UA.
[13]	 Top 30 largest tour operators in Ukraine. (2020). Retrieved from http://turprofi.com.ua/rejtingi/3088-top-30-samykhkrupnykh-

turoperatorov-ukrainy.
[14]	Official website Ukrainian Association of Travel Agencies. (n.d.). Retrieved from https://uata.com.ua.
[15]	Official website Ukrainian Association of Chinese Studies. (n.d.). Retrieved from https://sinologist.com.ua.
[16]	Rating of the best tour operators of Ukraine in 2018-2019. (2018). Retrieved from https://www.oblrada.lg.ua/blog/

rejting-luchshih-turoperatorov-ukrainy-2018-2019.
[17]	 Where Ukrainians rest and from which tour operators buy tours. (2019). Retrieved from https://nv.ua/biz/markets/

krupneyshie-turisticheskie-operatory-ukrainy-i-naiboleepopulyarnye-strany-dlya-otdyha-sredi-ukraincev-50028355.html.
[18]	Yevtushenko, O.V., Haponenko, H.I., & Shamara, I.M. (2020). Analysis of franchising activities in the tourist market 

of Ukraine. Agrosvit, 4, 52-57. doi: 10.32702/2306-6792.2020.4.52.



Scientific Bulletin of Mukachevo State University. Series "Economics", 7(1) 73-79 79

Туристичний ринок України: стан та тенденції функціонування 
крізь призму діяльності туристичних підприємств

Наталія Миколаївна Чорна
Вінницький торговельно-економічний інститут КНТЕУ

21050, вул. Соборна, 87, м. Вінниця, Україна

Анотація. Актуальність дослідження полягає в необхідній активізації розвитку туристичного ринку України. 
Метою статті є аналіз стану та тенденції розвитку туристичного ринку України, з’ясування місця туристичних  
операторів у забезпеченні його функціонування. У статті було досліджено сучасний стан розвитку туристичного 
ринку України; проаналізовано основні показники діяльності туристичних підприємств; з’ясовано лідерів 
туристичної галузі України; зроблено спробу прогнозу функціонування туристичного ринку України на 
найближчу перспективу, з урахуванням викликів сьогодення. Проналізовано діяльність туристичних операторів, 
які займаються формуванням та просуванням туристичних маршрутів, напрямів і видів туризму, а тому 
здійснюють серйозний вплив на функціонування туристичної галузі. Проаналізовано показники діяльності 
туристичних операторів на ринку України, виокремлено найбільш потужних із них. Відзначено найбільш 
відвідувані українцями країни. Констатовано, що туристичні оператори спеціалізуються на організації 
відпочинку за кордоном, відтак, є підстави прогнозувати, що у перспективі фінансовий капітал українців 
надалі працюватимуть на економіку інших держав, а український туризм чекатиме кращих часів. Зроблено 
рекомендацію, що для підвищення привабливості відпочинку в Україні, необхідною є серйозна злагоджена 
робота органів державної влади, туристичних підприємств, бізнесових структур та громадських активістів. 
Зазначено, що у зв’язку з пандемією коронавірусу та економічною кризою будь-які прогнози робити зарано. 
Водночас, наявними є підстави прогнозувати у поточному році збільшення попиту на відпочинок українців 
всередині держави, адже зарубіжні країни, особливо ті, що найбільше постраждали від епідемії COVID-2019, 
не поспішатимуть відкривати свої кордони для туристів. Визначено стрімкий розвиток туристичного ринку 
України. Дослідження аспектів розвитку туристичної галузі України, безперечно, залишатиметься на часі 
в аспекті розробки практичних рекомендацій щодо оптимізації її функціонування
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