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Abstract. The relevance of the research subject is conditioned upon the problems of informatisation of managers, 
more efficient and safe business development, and social protection of workers. The purpose of the paper is to 
study corporate social responsibility (CSR) as a component of national business, determine promising areas of its 
development in Ukraine, study the prospects for using the basics of sustainable development in enterprises by means 
of restructuring corporate information systems (CIS). Research methodology: use of statistical data to analyse the 
participants of the UN Global Compact by type of organisation and field of activity, determine the specific features 
of CSR. The main problems of CSR in Ukraine have been analysed. The dynamics of enterprises taking part in the 
UN General Agreement in Ukraine since 2016, which have joined to implement social standards of responsibility, 
have been determined. The paper systematised approaches and areas for the development of social corporate 
responsibility as promoting sustainable economic development. It has been identified that the implementation of 
the main provisions of the concept of sustainable development is possible by using an additional module to CIS with 
information on the main provisions of the concept of sustainable development. The main problems were identified, 
such as mechanisms of practical promotion of CSR; lack of finances to participate in social investment; low level 
of legal awareness of business; closeness of companies to the general public; distrust of cooperation; incorrect 
information about the CSR in Ukraine; prospects for the development of CSR in Ukraine. It has been determined 
that the sustainable development module in CIS will be able to cover such functional tasks as training and testing 
of personnel; providing information to the manager
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The Problem Statement
Corporate social responsibility (CSR) has become increas-
ingly widespread in recent years. Developed countries form 
the public perception of business not only in terms of its 
profitability but also in terms of the price and consequences 
of making a profit, that is, the market mechanism of func-
tioning of economic entities includes social and environ-
mental functions, which is reflected in the market value of 
the company.

In recent years, the concept of the successful state 
has been increasingly linked to global concepts of human 
development and human capital, the implementation of 

which is one of the priority areas of activity of the world 
community. In Ukraine, these processes are in their infancy. 
Only a few managers-practitioners of leading financial and 
industrial groups and companies show the greatest interest 
in CSR in Ukraine.

In addition, the society has recently faced problems 
of more efficient and safe development of humanity, preser-
vation of the environment, social protection of workers, 
ecologisation of production, and most importantly, infor-
matisation as one of the main impulses for the development 
of progress and society. These issues are considered in the 
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concept of sustainable development. The search for oppor-
tunities and methods of transmitting information about the 
fundamentals of sustainable development in the most effec
tive way is now one of the top priorities for the develop-
ment of socially ethical business and the global economy. 
Thus, this method can be the introduction of additional 
modules in corporate information systems (CIS) [1; 2].

Analysis of Recent Research and Publications
The research on social responsibility of business structures, 
the development of business structures is widely represented 
in the works of H.R. Bowen [3], M. Fridman [4]. In modern 
Ukrainian science, this problemis considered by such scien-
tists as Yu.Yu. Petrunin, V.K. Borisov [5], O.Yu. Kirichenko, 
V.Y. Kutsenko [6], P. Yanitsky, M.V. Fursa, [7], V.V. Dmi-
triev-Zvrudenko [8], M.I. Murashko [9], A.M. Kolot [10], 
and others. However, this problem requires further in-depth 
study.

Separately, the scientists who focused on studying 
the features of the Ukrainian model of CSR implementa-
tion should be mentioned. In particular, V. Vorobei [11] 
determines the prospects for the development of CSR and 
proposals for the adoption of the National CSR strategy;  
A.M. Kolot [10] considers the role of social responsibility in 
overcoming the economic crisis; L. Petrashko [12] studies 
the involvment of Ukrainian companies in the UN Global 
Compact.

A. Dubivka, S. Voitko [2], I. Lebedev [13] pay attention 
to research of the concept of sustainable development from 
various aspects. CIS are becoming widespread in many en-
terprises, their development, implementation and use in 
various areas were considered by A. Dubivka [2], R. Litn-
arovich [14], and other scientists. However, there is still a 
lack of research on CSR, almost no combination of modern 
opportunities of the information space, informatisation, 
and creation of modern CIS for implementing the standards 
of the concept of sustainable development, even its indivi
dual elements of social, ethical, environmental business 
standards is studied.

Purpose of the Study
The purpose of the paper is to study CSR as a component 
of national business and determine promising areas for its  
development in Ukraine, as well as an attempt to study the pros
pects for using the foundations of sustainable development 
in Ukrainian enterprises by means of restructuring CIS.

Research Results
In the modern business environment, there is no single app
roach to the interpretation of CSR. According to the well-
known economist M. Friedman, the social responsibility of 
an enterprise is to grow and maximise profits. According to 
another definition, social responsibility of an enterprise is a 
way of managing business processes to ensure a positive 
impact on society [1; 12; 14; 15].

The World Business Council for Sustainable Devel-
opment (WBCSD) defines CSR as the obligation of business 

to promote sustainable economic development by working 
with employees, their families, the local community, and 
society in general to improve the quality of life [16; 17].

According to the memorandum on CSR in Ukraine, 
the term CSR should be understood as the responsible atti
tude of any company to its product or service, consumers, 
employees, partners, active social position of the company, 
which consists in harmonious coexistence, interaction, and 
constant dialogue with society, involvement in solving acute 
social problems [1, p. 178].

Among the key features of the Ukrainian CSR model 
are the following [1; 11; 14; 15; 18]:

•  lack of an ideology of socially responsible entrepre-
neurship and a high level of civic consciousness in Ukraine;

•  the forced nature of CSR in Ukraine since for some 
entrepreneurs, CSR is a response to the request of the au-
thorities, and some even consider it a form of state rack-
eteering; besides, this is indirectly confirmed by a small 
number of companies that have joined the UN Global 
Compact in Ukraine;

•  lack of transparent procedures for developing social 
policy at the level of the state, regions, and at the level of 
enterprises; dependence of forms and methods of social  
activity of companies on personal preferences and interests 
of managers and owners, which is conditioned, in particular, 
upon an increase in the role of managers in the post-pri-
vatisation period;

•  high variability of forms of social activity formed at 
individual enterprises and companies, in particular, through 
their own balance between economic efficiency and social 
necessity;

• high differentiation of social corporate benefits, which 
are aimed at top managers and to some extent at highly 
qualified personnel (especially recently);

• there is a considerable gap between society and busi-
ness in terms of understanding the priorities of social 
responsibility.

The solution to these problems can be the intro-
duction of tax incentives for socially responsible compa-
nies. This will provide them with financial resources and 
create boundaries of mutual understanding between society, 
government, and business.

The practice of CSR has become commonplace for 
Ukrainian enterprises, most top managers know about 
CSR but not all implement it. Thus, 75% of top managers 
surveyed in Ukraine are aware of CSR.

Nowadays, the key companies in Ukraine that oper-
ate corporate responsibility standards are leading transna-
tional corporations and Ukrainian companies, which are 
leaders in the development of CSR trends in the Ukrainian  
business environment. These are, in particular, TNK-BP 
Ukraine, Siemens Ukraine, Nissan Motor Ukraine, Tetra Pak 
Ukraine, Coca-Cola Beverages Ukraine, Vitmark Ukraine, 
Ernst & Young, Hyundai Motor Ukraine [19].

A global initiative that allows companies to ensure 
compliance of their activities and strategy with ten general 
principles in the field of human rights, labour relations, 
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environmental protection, and combating corruption is the  
UN Global Compact (UN GC) [17]. The UN Global Compact 
is a voluntary initiative that is the largest in terms of the 
number of countries (more than 200) and the number of 
companies (more than 6000). It unites companies, UN agen-
cies, business associations, non-governmental organisations, 
academic institutions, and non-governmental organisations into 
a single global forum for sustainable development through 
responsible and innovative corporate leadership [18; 19].

The ten principles of the UN GC are focused on imple-
menting responsible business practices in the areas of human 
rights, labour standards, environmental responsibility, and 
the fight against corruption [17]. The 6GC network in Ukraine 
was recognised as one of the three most active GC networks 
in the world in 2009 and received an award for its contribu-
tion to the development and distribution of UN GC ini
tiatives [17]. Since the date of the official presentation of  
the UN GC in Ukraine (April 26, 2004), the number of signa-
tory companies has increased to 200 (2014) [2]. On average, 
23 companies operating in Ukraine joined it every year. 

Considering that as of April 1, 2019, 1.312.302 subjects 
of the unified state educational standard are registered in 
Ukraine, even officially 245 socially responsible companies 
are a tiny share because they make up only about 0.018% 
of all enterprises in Ukraine, so one should not exagger-
ate the success and achievements of CSR development in 
Ukraine [19; 20].

Analysis of the composition of participants in the 
UN GC by type of organisation and field of activity also 
allows determining the specific features of corporate social  
responsibility. Apparently, as of April 2019, almost half (42.3%) 
of those who joined the UN GC are non-governmental orga
nisations (international and local), 9.5% are public sector 
organisations. Therewith, among the parties to the Compact, 
only one in seven (14.3%) is a large company. There are exactly 
the same number of small and medium-sized businesses. 
In addition, 16 business associations (8.5% of the popula-
tion) and 21 other organisations (11.1% of the population), 
which are scientific and educational institutions, funds, and 
trade unions, take part in the UN GC (Fig. 1) [1; 16; 17; 20].

Thus, evidently, among those organisations that 
demonstrate commitment to international principles of social 
responsibility, large, medium and small companies make up 
a minority, namely 28.6% of the population. However, it 
should be considered that the number of companies that 
practice CSR is not a constant value. In particular, accord-
ing to the community “Socially responsible business”, at 
least 135 Ukrainian enterprises and firms take measures 
related to social responsibility [20]. In practice, a company,s 
formal commitment to the UN Global Compact does not 
always determine its intentions to act accordingly.

The need to develop organisations and enterprises 
within the framework of the sustainable development 

paradigm makes it advisable to introduce an additional 
module to the CIS at enterprises, which allows providing 
information to personnel on the provisions of the concept 
of sustainable development; improve the skills of personnel; 
evaluate personnel on the use of such knowledge in work. 
The functioning of such a module in the structure of CIS 
will help to improve the functioning of management links 
at all levels. The modern management paradigm is for
med based on the concept of sustainable development and 
integrated informatisation of management processes [2].

Accordingly, CIS and interorganisational informa-
tion systems (IOIS) have become widespread in the business 
world. CIS is an information system designed for complex 
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Figure 1. Dynamics of UN GC member enterprises in Ukraine from 2016 to March 1, 2020
Source: formed based on [1; 16; 19]
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automation of all types of economic activities of enterprises, 
in particular, corporations consisting of a group of compa-
nies that require unified management [14]. CIS, which are  
in fact “a business process management system of an enter
prise that supports functioning of divisions, providing dis-
tributed processing of information flows throughout the 
entire technological link of management procedures” [12] 
are a tool for promoting the values of sustainable develop
ment of comprehensive informatisation of management pro
cesses. According to R. Litnarovich, the structure of the CIS 
functionally reproduces the organisational structure of the 
enterprise embedded in information and telecommunica-
tions networks [14]. According to the simplified structure, 
CIS can be divided according to its functional purpose for 
management and according to its instrumental purpose – for 
specialists and technical workers. 

The problems of CSR can also be considered as a com
ponent of the sustainable development. The goal of a busi
ness, admittedly, is to increase profits and revenue of a 
company. At the same time, CSR should be shown through 
following the principles of sustainable development and 
can enable the company to create its own image both in the 
consumer and in the labour market [21]. The manifestation 
of social responsibility of managers in this case will mani-
fest itself through investing in the restructuring of CIS by 
implementing the foundations of sustainable development. 
In the restructuring of CIS based on sustainable develop-
ment and through their modernisation, the social responsi-
bility of the head and the organisation in general is realised 
because such investment creates the basis on which it is 
possible to integrate the ideas of sustainable development 
into the life of the organisation in general and its personnel 
in particular [1; 2].

Modern managers, understanding of the essence of 
the concept of sustainable development determines the level 
of their responsibility to society, organisation and team in  
several aspects, namely environmental, economic, social, and 
in the aspect of developing the information model of the 
investment component in management activities. Promoting  
the values of the concept of sustainable development on cor
porate information system platforms can broadcast the 
corporate mission, goals, and values of the organisation, 
continuously reminding managers, specialists, and technical 
performers of corporate unity in fulfilling their professional 
duty to save resources.

Conclusions
The study of CSR in Ukraine identified considerable dif-
ferences in the understanding of CSR among entrepre-
neurs. The scale and financial situation of enterprises also 
affected the perception of the essence of CSR. The con
siderable fragmentation in citizens, understanding of the 
essence of CSR confirms that today CSR has not yet become 
a strategic concept for enterprise development. In many ways, 
it is hindered by an imperfect legislative framework regard-
ing the motivation to make voluntary social investments. 
Ukrainian laws are exclusively compulsory and declarative  
in character. This leads to the fact that relations between 
business and government continue to be regulated by infor
mal rules, so it is necessary to move along the path of for-
malising the rules of business interaction in the field of 
social responsibility.

The main ideas of sustainable development are based 
on three areas, namely environmental, social, and economic. 
Management activities that will be improved in these three  
areas should bring positive results in optimising the manage-
ment systems of Ukrainian enterprises and create a syste
matic socio-economic effect in preserving the environment 
for future generations. The authors propose integration of 
the module with additional functions into CIS. The purpose 
of such a module will be to disseminate the core values of 
the concept of sustainable development, to provide an under-
standing of how it is appropriate to use the main provisions 
of sustainable development in everyday life and work. The 
sustainable development module in CIS will be able to cover 
such functional tasks as training and testing of personnel; 
providing information to the manager. A manager, as a pro-
fessional who uses a system approach to make managerial 
decisions, needs to obtain clear information on which his 
decisions can be based. An additional module in CIS will 
allow managers to make more favourable decisions for the 
development of humanity in general.

Restructuring of CIS at modern Ukrainian enter
prises as a process that places direct emphasis on the con-
cept of sustainable development, indicates the social respon-
sibility of the managers of such an enterprise, therefore, 
indicates their desire to improve the economic, social, and 
environmental situation in the country and the world in 
general.
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Формування соціальних стандартів бізнесу в контексті 
реструктуризації корпоративних інформаційних систем
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Анотація. Актуальність теми дослідження обумовлена проблемами інформатизації управлінців, більш 
ефективного та безпечного розвитку бізнесу, соціального захисту робітників. Метою статті є дослідження 
корпоративної соціальної відповідальності як складової національного бізнесу, визначення перспективних 
напрямів її розвитку в Україні, дослідження перспективи використання основ сталого розвитку на підприємствах 
засобами реструктуризації корпоративних інформаційних систем. Методика дослідження: використання 
статистичних даних для аналізу складу учасників Глобального договору ООН за типом організації та сферою 
діяльності, визначення особливостей соціальної відповідальності бізнесу. Проаналізовано основні проблеми 
соціальної відповідальності бізнесу в Україні. Визначено динаміку підприємств – учасників Генеральної Угоди 
ООН в Україні з 2016 р., які приєднались для впровадження соціальних стандартів відповідальності. У статті 
було систематизовано підходи та напрями розвитку соціальної корпоративної відповідальності як сприяння  
сталому економічному розвитку. Виявлено, що впровадження основних положень концепції сталого розвитку 
можливе за допомогою використання додаткового модулю до корпоративних інформаційних систем з 
інформацією про основні положення концепції сталого розвитку. Основними проблемами було визначено 
механізми практичного заохочення соціальної відповідальності бізнесу; брак фінансів для участі у соціальному 
інвестуванні; низький рівень правової свідомості бізнесу; закритість компаній для широкої громадськості; 
недовіра до співпраці; неправильне інформування про соціальну відповідальність бізнесу в Україні; 
перспективи розвитку соціальної відповідальності бізнесу в Україні. Визначено, що модуль сталого розвитку 
в корпоративних інформаційних системах зможе охоплює такі функціональні задачі, як навчання й тестування 
персоналу; надання інформації управлінцю
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