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IHTerpanbHa oLiHKa KOHKYPEHTOCMPOMOXXHOCTI
couiasibHO-eKOHOMIYHOI aKTUBHOCTI 3axiAHOro perioHasIbHOro pUHKY
TYPUCTUYHUX nocnyr YKpaiHu

KaTtepuHa AHaToniiBHa 3an4dyk

BosimHCbKUI HalioHasnbHUA yHiBepcUTeT iMeHi Jleci YKpaiHKu
43025, npocn. Bosi, 13, M. Jlyybk, YkpaiHa

AHoTalifl. AKTYa/IbHICTD JOCTIPKEHHSI TIOJISATAE B TOMY, 11J0 TYPU3M € IPOBIIHOK0 cheporo Ais/IbHOCTI B 6araTbox KpaiHax
CBIiTY, OCKIZIBKM JIOTO PO3BUTOK [la€ MOXK/IMBICTD 3a[isATU B TOCIOAAPCHKIIT OOIr HaliHHIiIII IpUPORHi pecypcy,
CTBOPUTY HOBI Po0OOUi MiCIIsI, aKTUBI3yBaTy iHBECTULIIHY FisTBHICTb, OJIIIINTI €KOMOTYHY Ta COLia/TbHO-eKOHOMIYHY
curyariio. [Tonpu akTyaisaniio okpecieHol Ipo61eMy BapTo BifMITUTI MaTOJOC/I/KEHHICTb PUHKY TYPUCTUYHUX
HOC/TYT Ha 3aXiJIHOMY perioHa/IbHOMY PMHKY B HAayKOBill /liTepaTypi, a 30KpeMa IpoLecH ColiaIbHO-eKOHOMiYHOI
aKTMBHOCTI Ta MeXaHi3MU IX perymoBaHHA. Y Liit po6oTi 6y BUKOPMCTAaHI HACTYIHI METOAY JOCTiIKEHH:
CTAQTMCTUYHMIT, MaTeMaTUYHWIT, METOJ aHa/li3y Ta Kaprorpadidnmii. Takoxx 6ynu BUKOPUCTaHI CTAaTUCTUYHI HaHi
Jep>xaBHOI crmy>x6u cTaTucTuky Ykpainu, MinictepcTsa ¢inancis Ykpainn, MiHicTepcTBa €KOHOMIYHOTO POSBUTKY
Ykpainu, MinictepcrBa iHdpacTpykTypn Ykpainu, MinicTepcTBa couianbHoI momiTuky, MiHicTepcTBa po3BUTKY
rpoMaz Ta TepuTopiit Ykpainu Ta in. Y gaHiit po60Ti 06IpyHTOBAaHO piBeHb KOHKYPEHTOCIPOMOYKHOCTI COLlia/TbHO-
€KOHOMIYHOI aKTMBHOCTI 3aXiJHOTO perioHaJIbHOTO PMHKY TYPUCTUYHUX IIOC/IYT, IIPOaHaTi30BaHO PpAJ, HaYKOBUX
mpailb 3apyODKHMX Ta yKPaiHCbKUX HayKoBLiB. OCHOBHVIMU pe3y/ibTaTaMy JOCIIXKeHHs € BUSHA4YeHHs iHTerpaIbHOl
OLI{HKY KOHKYPEHTOCIPOMOXXHOCTI 3aXifHOr0 perioHajbHOrO PUHKY TYPUCTMYHUX HOCIYL. [nd nporo 6ymo
BUKOPUCTAHO 3aTa/IbHOYKPaiHChKi MOKa3HMKIU OLIHKM COLliaTbHO-eKOHOMIYHOTO PO3BUTKY perioHiB. AHasi3 BUABMB,
10 focnimpKyBaHi 06’exTy (BomHcpka, PiBHeHCbKa, TepHominbcbka Ta JIbBiBCbKa 06macti) mporsarom 2015-2018 pokis
IIOKPAIUIM/IN CBill piBeHb iHTerpasbHOI KOHKYPEHTOCIPOMOXKHOCTI Ha PUHKY TYPUCTUYHUX IIOC/IYI, OfHAK BiH
3a/IMILIAETHCA KPUTUYHO HMU3bKUM, X04a J1 IOCTYIIOBO 3pocTae. IlepcriekTBamMy OJA/IbIINX SOCTIIKEHb € BUBYEHHA
IPOLIECIB COLlia/TbHO-€KOHOMIYHOI aKTMBHOCTI Ta BUSHAYEHHSA iIHTETPaIbHOI OLiIHKM KOHKYPEHTOCIIPOMOXXHOCTI Ha
PUHKY TYPUCTUYHMX IIOCIYT y iHIIMX Perionax YKpainm

Knto4oBi cnoBa: KOHKYpeHTOCIIPOMOXKHICTb, COIliaTbHO-eKOHOMiUHa aKTUBHICTD, 3aXifHNI1 perioHanbHUl pUHOK,
PMHOK TYPUCTUYHUX IIOC/IYT
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Abstract. The relevance of the study lies in the fact that tourism is the leading area of activity in many countries of the
world, since its development allows using the most valuable natural resources in economic circulation, create new jobs,
activate investment operations, improve the environmental and socio-economic situation. Despite the actualisation
of the problem under study, the Western regional market of tourist services is understudied, namely regarding the
socio-economic activity and mechanisms for its regulation. This study employed the following research methods:
analysis, statistical, mathematical, and cartographic methods. The paper also incorporates statistical data from the
State Statistics Service of Ukraine, the Ministry of Finance of Ukraine, the Ministry of Economic Development of
Ukraine, the Ministry of Infrastructure of Ukraine, the Ministry of Social Policy, the Ministry of Development of
Communities and Territories of Ukraine, etc. This study substantiates the level of socio-economic competitiveness
of the Western regional market of tourist services, analyses numerous studies of foreign and Ukrainian researchers.
The main results of the study lie in the determination of an integral assessment of the competitiveness of the Western
regional market of tourist services. For this purpose, the author of this study used the all-Ukrainian indicators for
assessing the socio-economic development of regions. The analysis indicated that during 2015-2018, the objects
under study (Volynska, Rivnenska, Ternopilska, and Lvivska oblasts) improved their level of integral competitiveness
in the tourist services market. It remains critically low, although it is gradually growing. The prospects for further
research include the investigation of the processes of socio-economic activity and determination of an integral
assessment of competitiveness in the tourist services market in other regions of Ukraine

Keywords: competitiveness, socio-economic activity, Western regional market, tourist services market

Introduction

In Ukraine, tourism has not taken a dominant place
in the structure of the economy and the service sector.
Therefore, there is a need for scientific justification
of the processes taking place in this area, considering
both the market and the socio-economic realities that
have developed [1]. This requires improving the organ-
isational and economic mechanisms for the develop-
ment of regional markets for tourist services, among
which an important place belongs to the regulation of
socio-economic activity. In this regard, the subject of
this study is relevant in theoretical and methodological,
as well as practical aspects. An essential part of the
functioning of the socio-economic development of the

Suggested Citation:

regions of Ukraine is the stable and uninterrupted
functioning of regional tourist markets. The consider-
able number of issues faced by regional tourism mar-
kets include ensuring their competitiveness, creating
a comfortable institutional environment and regulating
socio-economic activity. Therefore, the subject matter
evidently necessitates the investigation of the processes
of monitoring and stimulating socio-economic criteria
of regulatory processes in these markets, both at the
regional and national levels.

The service sector plays a considerable part in
the national economy of the world's countries. This is
reflected in the interrelation of the economic growth

Zaichuk, K.A. (2020). Socio-economic competitiveness of the Western regional market of tourist services of Ukraine:
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of countries and the increasing importance of services
in the economy structure. With the growth of the welfare
of society, the service market is developing, employ-
ment of the population is increasing (as is well-known,
in highly developed countries, most of the population
is employed in the service sector), and the technical
equipment of labour is improving through the introduc-
tion of modern technology. One of the most popular
and promising areas of the service sector is tourism
and tourist services. This area is described by a high de-
mand for tourist services and dynamic development.
This industry includes services rendered by travel com-
panies, hotels, restaurants, motels, tour desks, catering
establishments, etc.

The problems of tourism development and its
competitiveness at the national, regional, and local
levels are discussed in the studies of many foreign and
Ukrainian researchers, including R.V. Voloshchuk [2; 3],
O.V. Muzychenko-Kozlovska [1], etc. In the studies of
foreign researchers, the state and development of tour-
ism are assessed mainly within the context of competi-
tiveness, while Ukrainian researchers pay more attention
to the potential and attractiveness of this industry [4-7].

The main purpose of this study is the assessment
of socio-economic competitiveness of the Western re-
gional market of tourist services. To achieve this purpose,
the following tasks were set: to analyse the studies of
foreign and Ukrainian researchers engaged in the de-
velopment of tourism and its competitiveness at the na-
tional, regional, and local levels; to identify the meth-
odology for investigating the socio-economic activity
in the Western regional market of tourist services; to
study the integral indicator of the competitiveness of
tourist services markets during 2015-2018.

Materials and Methods

Competition is the crucial link in the entire system of
market economy, which expresses the essence of market
relations. This study was carried out using R.V. Volosh-
chuk's approach [2], since it involves the use of normalised
(unified) indicators that describe complex economic
systems, as well as used in assessing economic stability
and security. According to O.V. Muzychenko-Kozlo-
vskaya [1], the values of primary indicators are calcu-
lated by various methods of collecting statistical data,
but for analysis and general evaluation of a complex
system as a single whole, one aggregated indicator is
essential — an integral index that is not measured di-
rectly, but integrates primary indicators in a certain

way and is calculated based on their statistical values.
To date, there are also numerous approaches and tech-
niques that allow analysing both the competitiveness
of an individual business entity and the market where
it is represented in general.

As for the tourist services market (TSM), compet-
itiveness should be evaluated comprehensively, accord-
ing to the methodology developed by R.V. Voloshchuk,
proceeding from two groups of indicators:

— TSM indicators;
— region development indicators in general.

TSM indicators include statistical data by region,
provided in the annual reference books “Tourism Ac-
tivities in Ukraine”. However, to offset the impact of
market size, the study used relative indicators, adjusting
statistical data relative to the All-Ukrainian indicator.

The initial data for analysing the competitive-
ness of tourist services markets in Volynska, Lvivska,
Rivnenska, and Ternopilska Oblasts were obtained as
a result of statistical processing of information from
the State Statistics Service of Ukraine, the Ministry of
Finance of Ukraine, the Ministry of Economic Devel-
opment of Ukraine, the Ministry of Infrastructure of
Ukraine, the Ministry of Social Policy, the Ministry
of Development of Communities and Territories of
Ukraine, etc. [8-12].

Calculations, namely the establishment of correla-
tion between various parameters, analysis of various
statistical initial data, intermediate and final results,
as well as graphical representation of these results are
performed in MS Excel.

Results and Discussion

To investigate the TSM of the Volynska Oblast and its
features (structure, functions, types, etc.), an in-depth
study necessitates the analysis of the rating of socio-
economic indicators of the Western regional market of
tourist services (WRMTY). In this study, the WRMTS
will cover 4 oblasts: Volynska, Ternopilska, Lvivska, and
Rivnenska (Fig. 1). Such correspondence of oblasts was
chosen by the author because the specified adminis-
trative units are similar in their physicogeographical
location, transborder, and economic situation. Such
combination of oblasts tangential to the Volynska Oblast
is the most understandable and coincidental. This study
will allow rating the oblasts in terms of the TSM de-
velopment and determining the most optimal oblast
for the development of tourism in general.
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Figure 1. Territorial map of the Western regional market of tourist services of Ukraine

Source: compiled by the author

It is based on 13 main groups of indicators of
socio-economic activity of the population, namely in-
dicators of the tourist market, economic and social
cohesion, economic efficiency, investment and inno-
vation development and foreign economic coopera-
tion, financial self-sufficiency, development of small
and medium-sized businesses, labour market efficiency,

infrastructure development, renewable energy and en-
ergy efficiency, availability and quality of services in
the field of education, availability, and quality of ser-
vices in healthcare, social protection, and safety of the
population, as well as indicators of rational use of natural
resources and environmental quality (Table 1).

Table 1. Normalised indicators for determining the socio-economic activity of the population
in the Western regional market of tourist services of Ukraine

No. Indicator
TSM indicators

Share of the number of tourist activity subjects (legal entities)

Share of the number of tourist activity subjects (individuals)

Share of income from the provision of tourist services (legal entities)

Share of income from the provision of tourist services (individuals)

Share of the number of tourist vouchers sold by tour operators (legal entities)

Share of the number of tourist vouchers sold to the population (legal entities)

Share of the number of tourist vouchers sold to the population by travel agents (individuals)

Share of the cost of tourist vouchers sold by tour operators (legal entities)

Share of the cost of tourist vouchers sold to the population by travel agents (legal entities)

Share of the cost of tourist vouchers sold to the population by travel agents (individuals)

Do 0o N g~ w[ N2

Share of the number of tourists served by travel agents (individuals)
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Table 1, Continued

No. Indicator

12 Share of the number of tourists served by tour operators (legal entities)

13 Share of the number of tourists served by travel agents (legal entities)

14 Share of the number of bednights on tourist vouchers sold by tour operators in Ukraine (legal entities)

15 Shqrg of the number of bednights on tourist vouchers sold to the population by travel agents (legal
entities)

16 Share of the number of bednights on tourist vouchers sold by travel agents (individuals)

Indicators of economic and social cohesion

17 Gross regional product per capita, UAH
18 Disposable income of the population per capita, UAH
19 Total retirement rate of the rural population, per 10 thousand people of the existing rural population, %

Economic efficiency indicators

20 Industrial output index, percent compared to the previous year, %

21 Volume of industrial products sold per capita, UAH

22 Index of agricultural production, percent compared to the previous year, %
23 Volume of agricultural production per 100 ha of agricultural land, UAH

24 Index of construction output, percent compared to the previous year, %
25 Volume of completed construction works per capita, UAH

26 Consumer price index, %

Indicators of investment and innovation development and foreign economic cooperation

27 Capital investment index, percent compared to the previous year, %

28 Volume of capital investments (excluding investments from the state budget)
29 Growth (decline) rate of foreign direct investment (share capital)

30 Volume of foreign direct investment per capita, UAH

31 Share of innovative products sold, %

32 Volume of exports of goods per capita, USD USA

Indicators of financial self-sufficiency

33 Growth (decline) rate of local budget revenues (excluding transfers), %

34 Local budget revenues (excluding transfers) per capita, thous. UAH

35 Capital expenditures of local budgets (excluding transfers from the state budget), thous. UAH
36 Growth (decline) rate of tax debt on taxpayer obligations, %

Indicators of small and medium-sized business development

37 Number of medium-sized business entities per 10 thous. people, units

38 Number of small business entities, units

39 Share of the volume of products (goods, services) sold by medium-sized business entities (in the
total volume of products (goods, services) sold

40 Share of the volume of products (goods, services) sold by small business entities in the total volume

of products (goods, services) sold

Labour market performance indicators

41  Labour productivity, %

42 Unemployment rate of the population aged 15-70 (according to the ILO methodology), %
43 Index of real wages, interest compared to the corresponding period of the previous year, %
44 Amount of salary arrears, %
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Table 1, Continued

No. Indicator

Infrastructure development indicators

45 Density of all-purpose hard surface roads of state and local importance in the region, km per thous. km?

46 thous. tkm

Volume of freight turnover of road and rail transport, thous. tkm per 1,000 people of the population,

47 Total area of housing stock per capita, m?

Renewable energy indicators and energy efficiency

48 of the region, tonnes of oil equivalent

Volumes of fuel and energy resources consumed in the region during the reporting period per capita

49 Share of total capacity of boiler houses on alternative fuels in the region, %

Indicators of accessibility and quality of education services

50 .
educational process, %

Share of full-time general education institutions in rural areas that use computer technology in the

51 of the total number of students in need, %

Percentage of rural children provided with transportation to their place of study and home, percent

52 Proportion of children enrolled in extracurricular education, %

Indicators of accessibility and quality of healthcare services

53 Total mortality rate per 1 thousand people of the existing population, %

54  Average life expectancy at birth, years

55 Number of live-born children per 1 thousand people of the available population, %

56 Planned capacity of outpatient clinics per 10 thous. people, thous. visits per shift

Social protection and security indicators

57

Share of orphans and children deprived of parental care who are brought up in family forms of

education, in the total number of children in this category, %

The number of criminal offences committed against the life and health of a person per 10 thousand

people of the population, units

Indicators of rational use of natural resources and environmental quality

The volume of emissions of pollutants from stationary sources per 1 billion UAH of gross regional

product, thous. tonnes

60 of localities in the region, %

Share of localities where solid household waste sorting has been introduced, in the total number

Source: developed by the author based on [10-14]

For unambiguous intercomparison, each of the
indicators (xj) must be normalised (unified), i.e., reduced
to the interval 0<x <1. Therewith, x =1 corresponds to
the best (optimal) value of this indicator, and x =0 - its
worst (invalid) value, where x. is the normalised value.
This value will be called the indicator of the primary
exponent x..

After normalisation of the values of each of the
given system of primary indicators, the integral index
of this system is calculated as the sum of normalised
values with certain weighting factors (in this case, the
same ones) (1):

I=3¥'=1¥"=1kx; (1)

where k are the weighting coefficients that determine
the degree of contribution of the j* indicator to the
integral index of the i period, X, are the normalised
indicator values x,.

Specified integral indicator I equals “1” when
all X, obtain the “best” or optimal values, and “0” if all
indicators are the “worst”

Therewith, among all the values of statistical data
on the temporal change of a given indicator, one finds
the minimum X and the maximum X values, and
then performs normalisation using the equation (2):

X, = Xi = Xmin )
Xmax — Xmin
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where i=1, n, an is the amount of statistical data (sample
length), or the number of points in the time series.
The consolidated assessment of the calculation of
the integrated indicator of competitiveness is presented
in the summary Table 2.
Table 2 demonstrates that the integral indicator
of the Volynska Oblast in 2015 was 0.028, in 2016 - 0.032,

in 2017 - 0.037, in 2018 - 0.048. The integral assessment
of the Rivnenska Oblast in 2015 was 0.035, in 2016 -
0.040,in 2017 - 0.037,in 2018 — 0.048. As for the Lvivska
Oblast, the integral indicator in 2015 was 0.030,in 2016 -
0.035, in 2017 - 0.042, in 2018 — 0.053. In the Terno-
pilska Oblast, the integral indicator in 2015 was 0.025,
in 2016 - 0.030, in 2017 - 0.036, and in 2018 - 0.045.

Table 2.Dynamics of integrated assessment of the competitiveness
of tourist services markets during 2015-2018

Administrative region

Volynska Oblast Rivnenska Oblast Lvivska Oblast Ternopilska Oblast
2015 0.028 0.035 0.030 0.025
2016 0.032 0.040 0.035 0.030
2017 0.037 0.047 0.042 0.036
2018 0.048 0.054 0.053 0.045

Source: compiled by the author based on [15; 16]

The presented data indicate that the integral
indicator of competitive regions is slowly growing.
The competitiveness of each region is formed from
equal-weighted absolute and relative indicators. Con-
sidering that the value of the integral indicator of

competitiveness should reach 1, the calculations per-
formed indicate that the studied regions during 2015-
2018 improved their level of integral competitiveness
in the TSM. It remains critically low, although it is
gradually growing (Fig. 2).
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Figure 2. Integral indicator of regional competitiveness, by year

Source: developed by the author based on [2-3]

Figure 2 suggests that the level of the integral
indicator of regional competitiveness varies. The first
place among the oblasts is occupied by the Rivnenska
Oblast, the second - by the Lvivska Oblast, the third —
by the Volynska Oblast, and the fourth - by the Ter-
nopilska Oblast.

Conclusions

This study discovered various methods that can be used
to assess competitiveness. The use of such methods in

tourism allows obtaining up-to-date information about
the competitive position in the TSM; identifying strengths
and weaknesses; planning future activities; forming the
correct strategy for competitiveness, as well as quickly
responding to the reactions of the external environment.
Upon assessing the competitiveness of the Western re-
gional market of tourist services, it was established that:

1) firstly, the calculation results indicate that the
level of competitiveness of the tourist market in the
Rivnenska Oblast is slightly higher than in the Lvivska
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Oblast. This situation, according to the author of this 2) secondly, in general, each of the four regions
study, is conditioned upon the best situation in the sphere  has a rather low level of competitiveness of the tourist
of socio-economic development of the region. Neverthe- — market. However, it is gradually growing every year,
less, in terms of absolute indicators, the Lvivska Oblast  albeit at a very slow pace.

is out of competition among the regions after study.
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