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Abstract. Corporate law and corporate culture are a set of means of multidirectional influence on the efficiency of
corporate legal entities, they regulate relations that may arise during the creation, performance, and termination of
economic activities, determine the means, forms, and structure of the organisation of activities. The purpose of the
study is to determine the features and basic principles under which corporate law and corporate culture develop
patterns that facilitate achieving the goals and optimising certain processes in the activities of corporate legal entities.
The research methodology is based on the methods of logical analysis, critical analysis of scientific literature, and
practical experience. The results of the study allowed considering corporate culture and corporate law as specific
means of modelling personnel behaviour or managing it. These tools pose scientific originality and allow achieving
such an image of personnel interaction that is acceptable for the efficiency of corporate legal entities. The basic
result that poses originality is the structuring of corporate culture and corporate law, implemented in the context
of: a model framework that defines the features and basic principles of influencing personnel behaviour; patterns
of behaviour in the organisation that determine the internal environment, where each employee invests strength
in a common goal (efficiency of the enterprise). The study of the model basis of corporate culture and corporate
law, patterns of behaviour in the organisation allowed identifying the basic principles which positively affect the
efficiency of corporate legal entities. The highlighted principles of corporate culture and corporate law positively
impact the efliciency of corporate legal entities if clan or adhocratic types of corporate culture are developed. The
practical value of the study is to identify elements for software development that will help corporate legal entities
involve employees in work processes, create and strengthen corporate culture
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The Problem Statement

Corporate culture and corporate law are means of multidi-  of obstacles to the occurrence of the effects outlined above.

rectional influence on the efficiency of corporate legal enti-
ties with the means of generating effects related to ensuring
employee cohesion; germination of labour productivity;
production of labour discipline, motivational incentives,
a close interaction of employees. In addition, corporate law
regulates relations that may arise during the creation, per-
formance, and termination of economic activities, deter-
mines the means, forms, and structure of organising the
activities of corporate legal entities.

It is specific that corporate culture and corporate
law do not always have a positive impact on the efficiency of
business entities, while simultaneously causing a number
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Namely: communication obstacles, conflicts due to differ-
ences in labour motivation, lack of understanding of the
value and corporate importance, etc. The problem is fur-
ther aggravated by the fact that until now there is no clear
definition of these categories in the theory and practice of
management [1]. As a result, most enterprises reduce the
corporate law to a number of administrative elements and
the content of corporate culture to a “code of ethics” con-
taining a description of the basic rules of personnel activity
(namely, how personnel should perform activities, what are
the rights and obligations of personnel, including from the
standpoint of morality) M.L. Patrick [2].
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Analysis of Recent Research and Publications
According to the analysis of recent research and publications
on corporate culture and corporate law, there is no consensus
on these categories among the majority of national and for-
eign researchers. The study of these issues was conducted by
such researchers as: M.L Patrick [2], L. Savchuk, A. Burla-
kova [3], the concept of corporate culture is highlighted by
foreign researchers D. Eldridge, A.C. Crombie, G. Morgan,
There Ye. Utkin in the study of O. Dancheva [4], G.O. Bo-
lotina, N.Yu. Lyashok [5], O.S. Vikhansky, O.I. Naumov [6],
T.G. Kytsak [7], V.I. Tsikalo [8], D.B. Zadykhailo, O.R. Kibenko,
G.V. Nazarova [9].

Most researchers consider the categories of corpo-
rate culture and corporate law as a set of developed pat-
terns of personnel behaviour used to influence the efficiency
of the enterprise. Exclusively the studies of G.O. Bolotina,
and N.Yu. Lyashok [5], O.S. Vikhansky, O.I. Naumova [6],
V.I. Tsikalo [8] are focused on identifying modelling prop-
erties of corporate culture and a set of complex provisions
on the legal regulation of public relations concerning the
development and operation of an association of several
objects acting as one structure.

In particular, D. Eldridge, A. Crombie, G.O. Bolotina,
N.Yu. Lyashok [5], O.R. Kibenko [9] note that using a sys-
tem of corporate law, values, beliefs, and their transmission
to all levels of management, the impact on the efficiency of
corporations is ensured. O.S. Vikhansky and O.I. Naumov [6]
distinguish corporate culture and corporate law as means
of influencing the behaviour and actions of personnel,
which simultaneously increase/hinder the improvement of
the efficiency of individual divisions or a business entity in
this regard. X. Yang, D. Wu analyse corporate culture regard-
ing its impact on corporate performance management and

even on the environmental efficiency of the company [10; 11].
Currently, available research indicates that corporate culture
is inherently diverse, and corporate law has certain problems
with regulating the activities of corporate legal entities. This
determines the polarity of its impact on overall efficiency,
which affects specific numerical performance indicators of
individual divisions. Furthermore, researchers do not specify
under what conditions the outlined components and their
inherent means of generating effects will positively affect the
efficiency of corporate legal entities.

Purpose of the Study

The purpose consists in determining the features and basic
principles under which corporate law and corporate cul-
ture develop behavioural patterns that facilitate achieving
the goals and optimising certain processes in the activities
of corporate legal entities.

According to the purpose, the main objectives of the
study are:1) to define the essence of the categories corporate
culture and corporate law; 2) to characterise the model
basis of corporate culture and corporate law; 3) to charac-
terise personnel behaviour patterns of corporate legal enti-
ties; 4) to define the basic principles under which corporate
culture and corporate law positively affect the efficiency of
corporate legal entities.

Research Results

Researchers have different interpretations of the essence of
corporate culture and corporate law, which conditions di-
versity regarding the systematics of these categories in the
field of corporate legal entities. The analysis of modern ap-
proaches to categories and the areas of their modern sys-
tematisation (or structuring) are shown in Table 1.

Table 1. Analysis of modern approaches to corporate culture and corporate law and areas
of their modern systematisation (or structuring)

The essence of the category according to the author’'s approach

General thesis Areas of

of the author’s approach systematisation

Corporate law category

According to
A set of behavioural patterns in an organisation. It is developed management
A system of personnel ;
and shared by all members of the team [2] the system of values, behaviour modelling tools models: clan,
rules, and traditions that the personnel adhere to [2] 9 adhocracy, market,
hierarchy
A set of norms, values, beliefs that determine the way to unite groups A system.of. means O.f managing Accordin
N . - S - the association of individuals that 9
and individuals in the organisation to achieve its objectives [4] ) ! to the
is acceptable for the enterprise
Unique characteristics of the features of the organisation, the man;gleement
thing that distinguishes it from others in the industry [7] A system of tools for modelling autho?lita.rian
One of the means of performing organisational activities using | the characteristics of features liberal '
language, folklore, traditions, and other ways of transmitting of an organisation democratic
values, beliefs, ideologies of the business entity [4]
. . General thesis Areas of
The essence of the category according to the author’s approach of the author's approach systematisation
A system of essential assumptions that are accepted by members | A system of tools for modelling
of the organisation as an axiom and expressed in specific values personnel behaviour that is Absent
that determine people’s guidelines for their behaviour [3; 12; 13] acceptable for the enterprise
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Table 1, Continued

. . General thesis Areas of
The essence of the category according to the author’s approach of the author’s approach systematisation
A resource that considerably affects the performance of enterprises,| A resource of influence on the Absent

is a component of social capital [14, p. 43]

efficiency of the enterprise

Corporate law category

Civil, managerial, labour, administrative, financial, etc. rights and

obligations [8; 9]
Legal relations arising within a business association [8]

Legal relations that arise in performing business activities [8]

Complex legal relations Internal External

Relations that arise due to participation in the management and
transaction of corporate affairs to achieve certain economic

goals [15]

The right and obligation of a
particular body of the corporation
to manage and conduct the
affairs of the corporation

Absent

According to the above data, corporate culture and
corporate legal relations can transform, move from one
state to another, change the structure of the components
of influencing personnel behaviour, change the format of
managerial, administrative rights and obligations. In fact,
the combination of selected categories is a complex system
of elements that has a modelling ability. These categories
should be considered as having specific tools for modelling
personnel behaviour or managing it, based on presenting
an image of personnel interaction in specific models that
are acceptable for the efficiency of corporate legal entities.
Acceptability should be a measure of optimality that defines
efficiency in terms of comparing the results obtained with
the volume of resources spent [16].

According to the interpretation of the essence of
the category, it is advisable to present its structuring in the
context of:

« a model framework that determines the features of
influencing personnel behaviour using specific means of
generating effects (in particular, employee cohesion; produc-
tivity growth; production of labour discipline, motivational
incentives, and close interaction of employees);

« systems of types or behaviours of personnel of cor-
porate legal entities that determine the internal environment
where effects are developed, due to the fact that each em-
ployee invests energy in a common goal (efficiency of the
enterprise).

The model basis of corporate policy and corporate
law is represented by organisational and ideological ele-
ments, including a system of complex legal relations (since

corporate culture complements the content of management,
labour, administrative norms and rules).

The organisational element of the model base is rep-
resented by the following means of generating effects [3; 5]:

« a leadership system (which generates effects by consi-
dering differences in socio-cultural competence and personnel
development);

« norms of behaviour that should not automatically
transfer the problems of society’s traditions (each organi-
sation has a different list of bad corporate habits, but it is
important for leaders to identify and understand the causes
of their occurrence);

o the system of organisation of the working process
(regulation of labour discipline). In particular, it determines
what time to come and leave the workplace, the right to
leave the workplace, the dress code, and the specific fea-
tures of communicating with colleagues);

« conflict minimisation system (unity in labour moti-
vation, elimination of differences in problem setting and
decision-making);

« working communication system (absence of cultural
communication barriers in cooperation, understanding of
the essence of collective interaction by members of the mul-
ticultural environment);

« corporate style (focus on the experience of developed
countries is advisable).

Characteristics of the organisational element of the
model basis of corporate culture and corporate law are
presented in Table 2.

Table 2. Characteristics of the organisational element of the model basis of corporate culture
and corporate law of corporate legal entities

Effect

The basis

generation tools

Consideration of differences in sociocultural competence and productive
development of personnel. It is important to have social and managerial
flexibility, which is expressed in acceptance of other cultures; understanding
of individual cultural interdependencies; openness and tolerance in cultural
communication; ability to transfer knowledge in the field of personnel
management from one cultural environment to another

Leadership
system

Basic principles of positive impact on efficiency

that defines efficiency

Unity in labour motivation. It is important to prevent conflicts due to differences
in labour motivation. Motives are determined by the social environment and

Prevention of marital status.

conflicts

Elimination of differences in problem setting and decisionmaking. Existing
procedures should reflect the values, positions, and norms of behaviour of
1) persons involved in solving the problems of personnel; 2) personnel
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Table 2, Continued

The basis
that defines efficiency

Effect

generation tools Basic principles of positive impact on efficiency

Consideration of the inexpediency of the transfer of all problematic social
traditions.

Consideration of the inexpediency of performing unnecessary actions by
employees that do not lead to results

Clear regulation of labour discipline. In particular, it is necessary to regulate at
what time to come and leave the workplace; the right to leave the workplace;
a dress code that sets up a business mood and effective performance of
professional tasks; features of the communication with colleagues
Maximum elimination of cultural communication barriers in cooperation. It is
necessary to exclude the risk of communication breakdowns caused by cultural
factor.

Norms
of behaviour

Resolving situations
that personnel face
every day.

If the outlined rules
are unacceptable
or tedious for personnel,

Workflow

Communication

system Understanding of the essence of collective interaction by members of the| effective work will not
multicultural environment be possible
Focus on the experience of developed countries in management styles.
Developed countries are characterised by a democratic management style.
Corporate Developing countries are characterised by an authoritarian management style
identity and paternalistic management methods.

Rejection of the directive hierarchical management model. The situation when

the leader is a domineering, strong, authoritarian is unacceptable

Source: developed based on [2; 3; 5; 13]

In fact, the organisational element of the relevant
model framework should resolve the situations that per-
sonnel face daily. In this case, the leading role should be
played by the basic principles under which corporate cul-
ture and corporate law positively affect the efficiency of
corporate legal entities, namely [2; 8]: consideration of dif-
ferences in socio-cultural competence and personnel devel-
opment; consideration of the inexpediency of transferring
all problematic social traditions and performing unnecessary
actions by employees that do not lead to results; regulation
of labour discipline; elimination of cultural communication
barriers in cooperation; understanding of the essence of
collective interaction by members of the multicultural envi-
ronment; focus on the experience of developed countries in
management styles.

For example, in the offices of Gusto and Patagonia
corporations, leaders are guided by situation management
rules that focus on: cultural differences; relevant perception
of reality; unconventional thinking; lack of ethnocentric
arrogance.

Regarding the norms of behaviour in the offices of
Gusto and Patagonia, feasts and all other aspects of behaviour
based on unhealthy habits (alcohol, smoking), rudeness, or
a passive observer role are excluded. Since 2014, the leaders
of both companies have refused to hold corporate events in
their official format (expensive outfits, jewellery).

The ideological element of the model base is repre-
sented by the following means of generating effects [3; 17]:

o corporate traditions that arise on the initiative of the
founders or due to repeated repetition of a certain ritual by
employees;

« personal values (necessity for employees to understand
their value, corporate importance, and creativity);

« company values or basic values that are the basis of an
organisational character; development vector (study, recreation,
holiday).

Characteristics of the ideological element of the model
basis of corporate culture and corporate law are presented
in Table 3.

Table 3. Characteristics of the ideological element of the model basis of corporate culture
and corporate law of corporate legal entities

Effect

Basic principles of positive impact on efficiency

The basis that

generation tools

Focus on corporate traditions that promote employee unification and
employer brand development. Each team of employees must have at
least one office tradition that originated at the suggestion of the founders
or through repeated repetition by employees, some kind of ritual

Personnel
traditions

determines efficiency

Maximum convergence of the general orientation of interests and
aspirations of each employee. It is necessary for employees to have a
clear understanding of their value, corporate importance, and creativity
to successfully implement their own “project of life”. Inappropriate
focus on the values of sustainability and control or rivalry (innovative
thinking of person-nel in such conditions is not developed, friendship
and trusting relationships of employees are impossible)

Personal values
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Table 3, Continued

Effect
generation tools

Basic principles of positive impact on efficiency

The basis that
determines efficiency

Development of common values for all. Values should be established
in such a way as to become the basis of organisational character,
Company values and therefore the foundation of building a brand and communication

Maximum employee integration
and consistency of the
company’s activities. For that

strategy with customers. It is not advisable to focus only on the hierarchy | purpose, the dialogic framework

of values of the owners of the corporation

The study, recreation, or holidays, considering the conditions of the
external environment in which the corporation exists. Market trends | is not typical for a new employee
(including competition); technological trends; consumer needs and
behaviour; the role of personnel as intellectual capital should be

Development
vector

considered

should be interesting and
relevant to all personnel.
For example, a healthy lifestyle

who does not like sports. The
new member is uncomfortable
with other employees — they
have different values

Source: developed based on [4; 6; 13]

In fact, the means of the ideological element of the
model framework should ensure maximum unification of
employees and the constancy of the activities of corporate
legal entities. In this case, the leading role should be played
by the basic principles under which corporate culture
positively affects the efficiency of the enterprise, namely:
corporate traditions that promote unification; maximum
convergence of interests and aspirations of each employee;
the development of common values and aspirations for all;
training, recreation, holidays, considering the conditions
of the external environment in which the enterprise exists.
If these principles are followed, the dialogic framework
should be interesting and relevant to all personnel. The exam-
ple of a “shoe-free” ideological basis in Gusto offices allows
recreating a sense of home comfort in the workplace, uniting
a team of more than 600 employees. Along the way, Gusto
has developed an additional tradition - to wear unusual and
cool socks to work, which one can boast of to colleagues.
This tradition brings employees closer together. Visitors to
the Gusto office are also asked to comply with the compa-
ny’s policy, they are provided with a choice of slippers, spa
sandals, and gusto branded socks. The above contributes
to the development of the employer’s brand as a company
that not only provides a cloud-based payroll, benefits, and
HR management system for businesses but also does so
with maximum care for customer convenience. The ideo-
logical basis of Patagonia “Let My People Go Surfing” does
not allow employees to burn out, creates an opportunity to
recharge during the working day. This allows uniting the
team and working more productively. During the day, em-
ployees can visit the beach to “catch the wave” Non-surfing
personnel can go cycling, rock climbing, or opt for other out-
door activities. This contributes to the development of the
employer’s brand since Patagonia is an outdoor technology
development company.

Complex legal relations of corporate legal entities, as
an element of the model basis, are represented by the follow-
ing means of generating effects [4; 7]: balancing the interests
of the largest corporate owner and minor shareholders; in-
forming shareholders and investors about the intentions and
actions of the acquirer; means, forms, structure of organ-
ising the corporation’s activities (which objectively embody
the values of shareholders and leaders of the enterprise).

According to research on the practice of Apple, Gusto,
Toyota, Microsoft, Patagonia, each corporate legal entity
has certain behaviours that are detailed in terms of clans,
adhocracy, market, and hierarchy. Robert Quinn and Kim
Cameron of the University of Michigan drew such conclu-
sions. Notably, the outlined principles of corporate culture
and corporate law have a positive impact on the efficiency
of the enterprise, provided that clan or adhocratic types of
corporate culture are developed [6].

Conclusions

The results of the study allowed considering corporate cul-
ture and corporate law as specific means of modelling per-
sonnel behaviour or managing it. These tools pose scientific
originality, and in fact allow achieving the desired image of
personnel interaction, which is acceptable for the efficiency
of corporate legal entities. This is especially relevant since
corporate rights are inherently subjective and arise within
specific relationships based on objective law.

The basic result that poses originality was the struc-
turing of corporate culture and corporate law as systems of
means. Structuring is implemented in the context of a model
framework that defines the features and basic principles
of influencing personnel behaviour; patterns of personnel
behaviour that determine the internal environment, where
each employee invests strength in a common goal (efficiency
of corporate legal entities). The study of the model basis of
corporate culture and corporate law, their impact on per-
sonnel behaviour allowed identifying the basic principles
under which corporate culture and corporate law have a
positive impact on the efficiency of corporate legal entities.
The highlighted principles of corporate culture and corpo-
rate law provide a positive impact on the efficiency of legal
entities if clan or adhocratic types of corporate culture are
developed.

The model basis of corporate policy and corporate
law is presented:

o organisational elements. When developing elements,
the leading role should be played by the following basic
principles: consideration of the differences in socio-cultural
competence, personnel development; consideration of the
inexpediency of automatic transfer of all problematic tradi-
tions of society; regulation of labour discipline; maximum
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elimination of cultural communication barriers in coop-
eration; understanding of the essence of collective interac-
tion by members of the multicultural environment; focus
on the experience of developed countries in management
styles;

o ideological elements. When developing elements, the
following basic principles should play a leading role: cor-
porate traditions that promote unification; convergence of
interests and aspirations of each employee; development
of common values for all; training, recreation, holidays,
considering the conditions of the external environment in
which the corporation exists;

o legal relations of corporate legal entities. In the devel-
opment of legal relations, the following basic principles
should play a leading role: balance in the interests of the
largest corporate owner, minor shareholders; informing
shareholders and investors about the intentions and actions
of the acquirer; means, forms, and structure of organising
activities that embody the values of shareholders and lead-
ers of the enterprise.

The practical value of the study is to identify ele-
ments for software development that will help corporate
legal entities involve employees in work processes, create
and strengthen corporate culture.

References

[1] Shevchenko, V.S. (2014). Determining the impact of corporate culture on the activities of the enterprise. Municipal
Utilities. Technical Sciences and Architecture, 114, 157-161.

[2] Patrick, M.L. (2012). The advantage: Why organizational health trumps everything else in business. San Francisco:
Jossey-Bass.

[3] Savchuk, L., & Burlakova, A. (2005). Development of corporate culture in Ukraine. Personnel. Magazine of the
Intellectual Elite, 5, 86-89.

[4] Dancheva, O. (2017). Peculiarities of the influence of corporate culture on the activities of enterprises. Scientific
Bulletin of the Odessa National Economic University, 5, 20-32.

[5] Bolotina, G.O., & Lyashok, N.Yu. (2010). Dress code as part of the corporate culture of the organization. Actual
Problems of Economic and Social Development of the Region. 50-53.

[6] Vikhansky, O.S., & Naumov, A.L. (2014). Management. Moscow: Magistr.

[7] Kytsak, T.G. (2014). Innovative directions of corporate culture development at domestic enterprises. Social and Labor
Relations: Theory and Practice, 1, 171-177.

[8] Tsikalo, V.I. (2006). Corporate legal relationship: Legal nature and content. Legal Adviser, 5, 45-52.

[9] Zadykhailo, D.B., Kibenko, O.R., & Nazarova, G.V. (2003). Corporate governance. Kharkiv: Espada.

[10] Yang, X. (2015). Effect of corporate culture on corporate performance management. Future Communication,
Information and Computer Science - Proceedings of the International Conference on Future Communication, Information
and Computer Science, FCICS 2014 (pp. 261-263). Beijing: FCICS.

[11] Wu, D., Wang, Y.-Q., Wang, D., & Liu, C.-M. (2018). A study on the relationship between corporate culture and corporate
environmental performance. In International Conference on Management Science and Engineering — Annual Conference
Proceedings (pp. 164-171). Nomi: ICMSE.

[12] Ozirska, N.V. (2015). Conceptual awareness is the point of overtaking the organizational and corporate culture.
Scientific Bulletin of Kherson State University, 13, 91-94.

[13] Solomanidina, T.O. (2011). Organizational culture of the company. Moscow: INFRA-M.

[14] Mikhov, L.I. (2015). The essence and content of corporate culture. Bulletin of Berdyansk University of Management
and Business, 3, 42-46.

[15] Fishuk, N.Yu., & Lomachynska, I.V. (2012). Corporate culture of the organization: The essence, types, principles and
impact on the development of the organization. Collection of Scientific Works of VNAU. Economic Sciences, 1(56).

[16] Bakhov, 1., Bartosova, V., Vankovych, D., Filyppova, S., & Merkulov, M. (2020). Corporate culture of innovative
entrepreneurship. Academy of Entrepreneurship Journal, 26(3), 1-7.

[17] Apostoliuk, O. (2016). Corporate culture as a tool for effective management of the enterprise in increasing its
competitiveness. Economic Journal of Lesia Ukrainka East European National University, 2, 68-73.

CnuCoK BUKOPUCTAHUX JpKepen

[1] IHeBuyenxo B.C. BusHayeHHA BIUIMBY KOPIIOPaTMBHOI Ky/IbTYpM Ha [isUIbHICTH migmpuemcrBa. KomyHarnvHe
eocnodapcmeo micm. Texniuni nayxu ma apximexmypa. 2014. Bum. 114. C. 157-161.

[2] Patrick M.L. The advantage: Why organizational health trumps everything else in business. San Francisco: Jossey-Bass,
2012. 240 p.

[3] Casuyk JI., bypnakoBa A. Po3BUTOK KOpIIOPAaTMBHOI KyIbTypu B YKpaiHi. Ilepconan. JKypuan inmenexmyanvHoi
enimu. 2005. Ne 5. C. 86-89.

[4] HandeBa O. O0co6MMBOCTI BIUIMBY KOPIIOPATMBHOI KYIBTYPU HA Ais/IbHICTD HmigmpueMctB. Haykosuil eichuk
Odecvko20 HAUiOHANLHO20 eKOHOMIUHO020 YHiBepcumemy. 2017. Ne 5. C. 20-32.

[5] Bonotina I.O. JIsmok H.IO. [Ipec-kox sIK YacTMHA KOPIIOPATUBHOI KYIbTYpH OpraHisauil. Akmyanvhi npobnemu
eKOHOMIUH020 i coyianvrozo possumxy peziory. 2010. C. 50-53.

Scientific Bulletin of Mukachevo State University. Series "Economics”, 7(1) 97-103 102




Korolovych et al.

[6] Buxanckuit O.C., Haymos A.V. MeHemxMeHT: yueOHmk. Mocksa: Maructp, 2014. 276 c.

[7] Kwunax T.I. InHOBaniliHi HAIPAMYU PO3BUTKY KOPIIOPAaTUBHOI KY/IbTYPY Ha BiTYM3HAHYX HifiipueMcTBax. CoyianvHo-
mpyoosi eionocunu: meopis ma npakmuxa. 2014. Ne 1. C. 171-177.

[8] Iixamo B.I. KoproparuBHe mpaBoBifHOIIEHHS: IIPaBOBa IPUpofa Ta 3MicT. FOpuduunuil padnux. 2006. Burr. 5. C. 45-52.

[9] 3ammxaino [I.b., Kiberko O.P.,, Hazaposa I.B. Koproparusse ynpasninss: Had. oci6. Xapkis: Eciaza, 2003. 688 c.

[10] Yang X. Effect of corporate culture on corporate performance management. Future Communication, Information and
Computer Science — Proceedings of the International Conference on Future Communication, Information and Computer
Science, FCICS 2014. 2015. P. 261-263.

[11] Wu D., Wang Y.-Q., Wang D., Liu C.-M. A study on the relationship between corporate culture and corporate
environmental performance. International Conference on Management Science and Engineering — Annual Conference
Proceedings. Nomi: ICMSE, 2018. P. 164-171.

[12] Osipcpka H.B. KoHuenTyanbHi BifMIHHOCTI Ta TOYKa IepeTHHY OpraHi3alilfHOi Ta KOpHIOpaTUBHOI Ky/IbTYpU.
Hayxosuii sicnux Xepcorcokoeo depacasroeo yHigepcumemy. 2015, Burr. 13. C. 91-94.

[13] Conomanyayia T.O. OpranusanyonHas Kyabprypa Komman. Mocksa: IHOPA-M, 2011. 624 c.

[14] Mixos JI.I. CyTHiCTb Ta 3MiCT KOPIIOPATUBHOI KYIBTYpH. BicHuk Bepositcokozo yHieepcumemy meredumenmy i 6izHecy.
2015. Ne 3.C. 42-46.

[15] ®imyk H.IO., Jlomaunucbka I.B. KopropaTuBHa KynbTypa opranisanii: cyTHicTb, BUIM, IPUHIUIN Ta BIUIMB Ha
po3BUTOK opraHisauii. 36ipHux Haykosux npavue BHAY. Exonomiuni nayku. 2012. Ne 1(56). C. 81-85.

[16] Corporate culture of innovative entrepreneurship / I. Bakhov et al. Academy of Entrepreneurship Journal. 2020. No. 26(3). P. 1-7.

[17] Anoctonok O. KopnopaTrBHa Ky/lIbTypa AK iHCTpyMeHT epeKTMBHOIO MEHEHKMEHTY IiANIPUEMCTBA B MiBUIIIeHH]
J10r0 KOHKYPEHTOCIIPOMOXKHOCTI. ExoHomiunuil uaconuc CxioHoeBponeticvk0eo HAUioHAIbHO20 YHisepcumemy imeHi
Jleci Yipainku. 2016. Ne 2. C. 68-73.

KopnopaTuBHe npaBo Ta KOpNopaTUBHA KyJ/ibTypa siK 3acobum
BNJMBY Ha eeKTUBHICTb po60TK Kopnopau,in

OkcaHa OmensaHiBHa Koponosu4, MapuHa BacuniBsHa Pecnep,
Bacunb ABryctnHoBumy [lirow

MykauyiBCbkunii fep)xaBHUi yHiBepcuTet
89600, Byn. Yxropoacbka, 26, M. MykayeBo, YKpaiHa

AHoTauifl. KoprioparusHe IIpaBo Ta KOPHOPAaTUBHA KY/IbTYpa € CYKYIIHICTIO 3aC00iB Pi3HOCIPSIMOBAHOTO BIUIUBY
Ha eeKTUBHICTb pOOOTI KOPIIOPATMBHYUX IOPUAUYHUX OCi0, Perymoe BifHOCHHM, SIKi MOXYTb BUHMKATHU IiJ dac
CTBOpEHHI, 3[Ii/ICHEHHSI Ta IIPUIIMHEHHs FOCIIOAAPChKOL JisIbHOCTI, BU3HaYa€ 3aco611, GOpMI Ta CTPYKTYpPY OpraHizanii
misbHOCTL. MeTa cTaTTi HOJArae y BU3HAYeHHI 0COOMMBOCTel Ta 6a30BMX IPMHIMVIIB 3a SKMX KOPIIOpPATVBHE
IPaBO Ta KOPIOpAaTUBHA KYIbTypa (GOPMYIOTh MOJeE/i IOBeiHKY, L0 JOIOMAralTh B JOCATHEHHI Lineil Ta
ONITUMI3allil TMX YM {HIIMX MPOLECIB Y His/IBHOCTI KOPIOPATUBHUX OPUANYHMUX 0Cib. MeTommKa JOCTifKeHHs
I'PYHTYETbCSA Ha METOMIaX JIOTIYHOTO aHaJIi3y, METOMI KPUTUYHOTO aHa/lIi3y HayKOBOI JIT€PaTypu Ta NPaKTUIHOTO
mocsimy. Pesynbraty JOCHIIKEHHS JO3BOMMIN PO3IVIAHYTU KOPIIOPATUBHY KY/IBTYPy Ta KOPHOPATUBHE IIPAaBO
K crenudivyHi 3aco6M MOJeMOBaHHS IOBERIHKM MTepCOHAIY 4 yrnpasiiHHsA Heo. Came Taki 3acobu popmyroTsb
HAyKOBY HOBV3HY Ta JO3BOJLIIOTD TOCAITH TAKOTO 00pasy B3a€MOJII IepCOHaITy, IO IPUITHATHWIL 111 epeKTUBHOCTL
po60TH KOpIIOpaTHBHUX IOPUANYHUX 0Cib. BaszoBuM pesynbrarom, Mo GopMye HOBUSHY CTAIO CTPYKTYPYBaHHS
KOPIIOPaTUBHOIL KY/IBTYP) Ta KOPIIOPATMBHOTO IIPABa, L0 peajli3oBaHe y PO3pisi: MOMIEIbHOI OCHOBHU, KA BU3HAYAE
ocobmmBocTi Ta 6a30Bi MPUMHINUIM BIUIMBY Ha MOBEAIHKY IEepCOHANy; MOfesell MOBeAiHKYM B opraHisarii, 1o
BU3HAYAIOTh BHYTPIIIIHE CepefiOBUILIE, Jie KOXKeH CIiBpOOITHUK BK/IAJIA€ CUIN B CIIIbHY MeTy (e eKTUBHICTb poboTH
HifpreMcTBa). BUBYEHHS MOZIe/IbHOI OCHOBY KOPIIOPATUBHOI KY/IBTYPY Ta KOPIIOPATUBHOTO IIPaBa, MOJie/Iel! IIOBEiHKI
B opraHisanii 70o3BO/IMWIO OKpecIUTU 6a30Bi IPUHIMNIIN, 33 AKNMX BOHU HO3UTVMBHO BIUIMBAIOTh Ha e(DeKTUBHICTD
po6OTH KOPIIOpPAaTMBHUX OPUAMYHMX OCiO. BupineHi NpMHIMIN KOPHOPATUBHOI KYIbTYPU Ta KOPIOPATUBHOI'O
IpaBa 3a0e3I1eYyI0Th O3UTUBHNUIL BIUIMB Ha e(peKTUBHICTb pOOOTH KOPIOPATUBHYX IOPUANYHIX 0Ci0, BUK/IIOYHO
3a yMoBM (OPMyBaHHs KJIAHOBUX 200 aIXOKPaTUYHMX TUIIB KOPHOPATUBHOI KyIbTypu. [IpakTiyHa 3HAUYIIiCTD
IOCIIiPKeHH 0JIATa€e Y BUSHAUCHH] e/IeMeHTIB [ po3poOKy COPTY, L0 JOIIOMOYKe KOPIOPATVBHIM IOPUINIHUM
oco6aM 3ay4aTy ClliBpoOiTHUKIB B po6oui ITpoliecy, a TAKOXK CTBOPIOBATH I 3MIITHIOBATI KOPIIOPATUBHY KY/IBTYPY

KntouyoBi cnoea: KopropaTnBHa Ky/IbTypa, KOPIOPAaTBHE IPaBo, ePeKTYBHICTD, HIAIPUEMCTBO, IIEPCOHAIT, MOJIe/Ib
a00 TUII IOBENiHKI
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